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The Book You Need! 


WEEKLY REVIEW 


The Bargain in Canned Foods Offered by Department Stores— 
A Sample Ad—Goods Moving in Large Lots—The Country 
Making A Big Drive on Canned Foods—The Time 
to Sell—Market Advancing. 

One of the well known department stores in Baltimore has 
made quite a name for itself as a food distributor. Putting 
on food shows in the Fall, and making ‘drives’ at low prices 
etc. Here is one of their ads.. which struck us as interesting. 
and which our readers may find interesting, as showing what 
most retailers in this city would call lowest possible prices. 
You who know the goods will be able to decide just how much 
of a bargain any of these are, and that is what we are trying to 
get at, Nearly two-thirds of a page is taken up with these bar- 
gains. The ad. starts off: ‘The Big Word from Brager is 
Groceries. We’re out for tremendous business—clearing out 
big quantities and small lots of some of the most desirable 
Groceries in our stocks. Paying no attention at all to profits— 
our aim is a Really Big Sale, Hence these Extraordinary sav- 
ings Thursday and Friday”’ (August 11th and 12th). 

Then the advertisement goes on to quote the bargains as 
follows, and we are quoting exactly as printed: 

Corn, Maine style corn No, 2 can— Webster’s Best— 
at per can 1214c, or save 1le more, buy a case 
of 2 doz. for $2.89. 

Webb’s Genuine Maine Corn, per No. 2 can 14%¢, or 
save 11c more, buy a case of two dozen for $3.43. 

Strasbaugh’s Ever-Ready hSoe-Peg Corn, No. 2 can 
11% c or save 11c more—Buy a case of 2 doz. for 
$2.71. 

1114c for a No. 2 can of Compass Brand Early June 
peas, or save 13c more by buying a case of 2 
dozen for $2.63. Nanticoke Brand No. 2 can 
13% ¢, case of 2 doz., $3.19. Castle Haven, extra 
sifted; No. 2 cans, 15%4c, case of 2 doz., $3.55 
Superior Extra Sifted June peas, No. 2 can, 18%¢ 
case of 2 doz., $4.32 

Tomatoes—A limited quantity of Indian Creek Brand, 
No. 2 fancy pack at per can, 8%. Or save 12c 
more—buy a case of 2 doz., $1.98. While they 
-last, 300 cases No. 3 can tomatoes. As a result 
of a wonderful purchase we offer the No. 3 size 
at per can, 10c. Per case of 2 doz., $2.37. 

Severn Tomato Pulp, No. 2 can, 7 cans for 50c. 

California Spanish Style Tomato Sauce, 5 cans for 
25¢, 

Poplar Island Tomato Puree, 5 cans for 25c. 


Every factory in the business should have a copy of 
this importanttbook of formulae—as a prevention against 
logs. 


PRICE $5.00 PER COPY 


Published by 
THE CANNING TRADE 
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These offerings of canned foods head the big ad., and are, 
of course, in display type. In smaller type and elsewhere 
in the ad. are numerous other items of canned foods, but we 
want to lay these before you so that you can see how the re- 
tailers are cutting prices. It would be interesting to hear from 
the canners of these goods just how much of a bargain these 
prices represent, for some of them do not’strike us as bargains 
at all. Let’s hear from some of you on this, 


A vast quantity of goods is moving out under the better 
market conditions. Canners who had locked up their ware- 
houses until the market recovered. have wisely considered the 
time opportune to release the goods, and the goods have been 
moving out not in single car loads, but in five, six and seven 
car loads at a time. And the entire country seems to be 
making a drive on canned foods, a fact which will be agree- 
ably received by the canners, at least. That this drive should 
be on at this season of the year is a little puzzling to many 
canners, and no doubt a good many of the buyers are wonder- 
ing where and why the demand; but all these should realize 
that the country as a whole is fearful of a good shortage and 
higher prices this fall and winter. This is more particularly 
the case in the great cities, where the fresh vegetables and 
fruits from the farms are held at very high prices, and are 
generally scarce. The prices which some farmer “hucksters” 
have the “nerve” to ask is staggering, but when questioned 
they all repeat a story of little or no crops and great scarcity, 
and this has aroused the people to provide for their winter 
wants. And then again a good many men, fearing a lay-off 
in their employment, are taking time by the forelock and 
laying in a stock of provisions against the bleak and no-work 
days, they fear, a caution they learned while they were mak- 
ing war wages. But whatever the cause the stocks of canned 
foods are dwindling down rapidly, and it is becoming more 
and more difficult to get just the goods wanted, despite the 
fact that the offers are following the market advances closely. 

As confident as we were of the outcome of the year, when 
We saw the acreage cut to a point which absolutely insured 
small packs. and it was too late to undo this good work, we 
did not look for $1.50 tomatoe by this time. We expected 
to see a slow increase in the market prices, as the surplus was 
gradually wiped away; but instead of this we see a regular 
slaughter of the surplus and the market prices advancing in 
jumps and bounds. And this is so of every article in the canned 
foods list, to a greater or less extent dependent upon the ar- 
ticle. Can it continue? And is it wise to hold the goods for 
even higher prices? These are the questions on everyone’s 
lips, and it is a little rash to attempt to answer them. But 
there is always one good rule to follow in such cases. Don’t be 
a hog!-~@#¥e the other fellow a chance to make something, 
and don’t try to hold for the very last penny. You may hold 
just a moment too long. It does not seem reasonable that this 
demand should go on indefinitely; and usually when the ac- 
tive canning season arrives, prices ease off. A zood many fac- 
tories are Opening up now on both corn and tomatoes, and while 
the packs of these two staples must be very light this season, 
still new goods will be seeking the market very soon. Even 
if the market prices do, ultimately. reach very much higher 
figures, there will likely be some dips in the upward trend, 
and you may find one of these dips carry you off your feet; 
because you will be assured by any number of advisers, that the 
market is going off, and that prices are due for a drop, and you 
will listen and sell. And as soon as you have sold the next 
rise will take place, and so it will go on; and if you let this 
get on your mind, you will worry gray hairs into your head. 
and lose all the enjoyment of life. Let the other fellow take 
some of the risk and he will have to think he sees some profit 
to make him do so. 

But “isn’t it a grand and glorious feeling’? to see the 
market back in the sellers’ hands once more, But what did it? 
Just that determination to hold down the acreage this season 
so that the packs would not, could not, be large. Mr. Wisen- 
heimer jobber would not listen when he was told, early in 
the season, that the crops were not going into the ground, 
and that there would be but a small fraction of a normal pack. 
He turned a deaf ear to the canners who begged him to buy 
their goods at 75c for corn and $1.00 for tomatoes; though 
some of the very astute canners had their offers accepted and 
delivered the goods at these prices, becuse they, like the job- 
bers, did not believe it could be done. Well, they have both 


learned that it could be done and that it has been done, and 


now both are mourning, the canner because of his foolishness 
in letting go at the low prices, netting him from $1.00 to $2.00 
per case loss, and the jobber because he has had to pay about 


‘an equal amount more for the goods that he might easily 


have bought if he had not been so ‘‘wise?” 

The financial authorities say the recent rains were worth 
a hundred million dollars to crops, which seems to us to be a 
quite generous figure. That the good rains have helped goes 
without saying, but recent crop reports, and, in fact, all reports 
from growing centers, show that the crops are not in first- 
class condition, even on the reduced acreage, and that the 
rains came too late in many instances. The question now is 
as to the lateness of the fall. If frosts stay away these good 
rains will bear fruit, but only if the frosts are late. And there 
are those who are willing to. predict that the fall will not be 
late, but on the contrary unduly early. 

As we have intimated the market is strong and advancing; 
the brokers have been active trying to supply the wants of 
eager buyers, and there seems to be no letup in the volume of 
business coming to hand. Our market pages show advances 
over last week, and are worthy of close study. 


NEW YORK MARKET 


This Market Has Turned Strongly to Fish—Tomatoes Attract- 
ing More Attention—Market Holds Firm—Higher Prices 
om Corn Predicted—Interest in Spinach Shown—Sal. 
mon Tops This Market for Interest— 

Picked Up in Passing. 


New York, August 12, 1921. 

The Situation—There have been very few changes and no 
fresh development in the vegetable and fruit markets, but the 
feature has been on increased sales for fish. Salmon is scarce on 
the New York spot market, and prices have already been quoted 
for the few remaining lots. Jobbers are apparently outbidding one 
another and not objecting to paying high prices, if they want the 
goods. They buy in small, medium or large lots, depending upon 
the holdings of the packer and whether they will fill their orders. 
Salmon is searce in the better grades, and reds sold at the close 
as high as $2.65, which is an indication that competition in spot 
goods is practically dead. According to the latest advices, prices 
on the coast are practically the same as here, spot stocks are low 
and prices remain firm, but prices on chums have ranged at about 
70¢ and 80 to 85e for pinks. 

New pack tomatoes are beginning to attract considerable at- 
tention, although little business has actually resulted, except for 
a few spot stocks. which remain firm at quoted price levels. Buy- 
ing is principally from hand to mouth in most of the other com- 
modities, though small fruits have received some attention and are 
in about the same condition that they were last reported. 

Apricots on the Coast showed a slight rise in price since last 
offering, and Northern fruits are difficult to obtain, and packers 
are wiring East that it is useless to make any bid under the 
present range of prices. Packers are withdrawing their offerings 
of peaches in this territory, and jobbers are beginning to get a 
little anxious as to the new pack. 

Tomatoes—Prices remain firm at the outside figures and 
there is no disposition noted among packers to make any con- 
cessions for any quantity or size lots. Spot Jerseys have sold in 
some cases during the week as low as $1.40, and in others for $1.50. 
Southerns are being offered at the present time for $1.35a1.50. 
Prices on new packs are held up to outside figures’ and demand 
has remained active on new pack. So far as reported there have 
heen no new advances made in prices, but a few resales took place, 
which has given the effect of a stronger market than it actually 
is at the moment. There is more demand at the close for the 
Southern new pack, which are difficult to procure under the ex- 
isting conditions. Other new pack tomatoes are in limited supply 
from nearby, and the market on such grades rules firmer. The 
bulk of the offerings are only, for fancies, which are receiving 
their usual amount of business for this season of the year at top- 
notch prices. Maryland No. 2s changed hands at $1.10, though 
some factors claim they could be bought for $1.05. No. 10s South- 
ern pack sold for $4.00 up to $4.25. Taking tommtoes as a whole, 
brokers reported a very good distributing business all over the 
country and the market to be in a healthy condition in a fairly 
large wey. It seems to be the consensus of opinion that tomatoes 
have had their slump, and some of the largest people in the trade 
believe that the outlook is very promising to sellers, and are be- 
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coming enthusiastic over the new business which they believe is 
to come their way. 

Peas—No further advances have been made so far as 
known on the new pack Alaska peas, above a $2.50 figure f. 0. b. 
factory, and sweets No. 5 sieve standard at $1.10. A few of the 
Indiana packers are coming into this market because of the short- 
age of Southern peas, believing that they stand some chance of 

getting into this market as they did in 1916 and 1917, when they 
placed large sales for Indiana-packed peas among the local job- 
bers and other factors. Packers are withdrawing quotations, 
claiming they have to make their deliveries in proportion to the 
supply on hand, and desire to know whether they have overso!d 
their new pack or not. The only offerings of any importance at 
the moment are of No. 4 and 5 sieve peas, with some packers 
aiming they only have one or two thousand cases undistributed. 

Corn—There is some variation on prites for Southern 
corn in this locality and much talk of higher prices in all quarters. 
The undertone is strong, and packers’ ideas are firm. 95ce f. o. b. 
factory is one price quoted for Southern pack. Another shipment 
of army corn is on its way back from France, consisting of 34,000 
cases, Which will be sold at 95c, $1.10 and $1.25 for the three 
grades, Which are on a par with the prices being quoted on spot 
stock here, This corn is two years old, and has been guaranteed 
against swells and springers. They claim that there is still about 
15,000 more cases available, which have not yet been shipped from 
France. According to the latest advices, this corn will be shipped 
in time for the local market to distribute this season. 

String Beans—The market closed unchanged and with 
prices ranging at about the same figures as previously reported. 
Transactions have been confined to small lots, and the market has 
otherwise been active, without special feature. 

Spinach—Considerable interest is displayed in new pack 
spinach, and orders are being placed for fair-sized lots, with more 
attention centering around No, 2 standards at $1.25 and No. 3s at 
$1.75. A few sales have been made of No. 10 standards at $5.00. 

Canned Fish—Canned fish is the most active of all lines 
in the canned food industry. Jobbers are becoming anxious to 
secure all of the salmon, especially in reds, that they can get, and 
packers are about ready to close their lines and begin to make 
deliveries in proportion to the quantities ordered, and it is thought 
that few holders will be able to procure all that is wanted. Prices 
are high and likely to be advanced at any time. Prices on the 
Coast have been advanced and $2.65 has been asked for Alaska 
reds, 70ec for chums. Other canned fish is also meeting with a 
heavy demand and a few speculators have been active in their 
endeavor to pick up odd lots, but there are none to be had. 


Salmon—Coast salmon packers are asking higher prices 
than have been available for some time. There is likely to be a 
shortage on reds, and there are at present only about 2,000 cases 
to be had for spot delivery. SO and 85e has been asked for pinks, 
while chums have brought as high as 70¢ f. o. b. factory. The 
demand in this market, while moderate, has kept prices up to 
the top notch, which is a little different to that on the Coast, where 
the demand is decidedly active and prices creeping higher. Con- 
sumers are taking pinks at the moment, bting attracted by the 
comparatively low prices. Future sockeyes are being quoted f. 0. b. 
Coast at $2.10 for halves and $3.25 for flats. 

Sardines—From present indications it looks as though 
there is likely to be a depletion of spot stocks There is very little 
left of keyless brands, and keys in cartons have shown the result 
of the continued demand. The enormous stocks which were re- 
ported early in the sumer for spot deliveries are about cleaned 
up, which is indicated by the fact that price cutting has ceased. 
Holders are no longer forced to unload at any price they can get, 
and much of the stock has gone into consumption or is in the hands 
of speculators or other operators. There is some talk about Maine 
packers preparing to resume operations, which they ceased about 
eight weeks ago, firm in the belief that it will be worth while to 
pack domestic sardines, There is little activity noted in imported 
grades, and jobbers report considerable interest displayed by Coast 
handlers for export. 

Tuna Fish—There is nothing definite as yet regarding 
the tuna pack and prices are speculative. According to the latest 
advices from packing centers, the white meat pack is progressing 
favorably, due to the fact that the strike has been settled and the 
workers are again bringing in good supplies of fish. The blue fin 
fishermen again went on strike last week, and up to the last report 
there was no settlement. reached with the packers. 

Lobster—According to advices received from Newfound- 
land, the lobster catch this year has been practically a failure. 
A cable received from one of the principal dealers in the Dominion 
stated: “Great Britain and Continent are bidding furiously for 
our lobster in one-pound cans. Prices obtainable are much higher 
than in the American markets. Competition of buyers is very 


keen, and just at present we are not anxious to make contracts 
unless an attractive figure is offered. It is quite certain that the 
pack is going to be very short. The lowest price we would enter- 
tain for lobster is $22.00 per case.” Another communication re- 
ceived contains the information that the lobster fishery at Bonne 
Bay to Port Saunders up to the middle of July was almost a fail- 
ure, due to the fact that there has been a succession of gales of 
inshore winds that has raised heavy seas and destroyed most of 
the lobster gear. 

Shrimp—Stocks are still cleaning up and no advances 
have been reported. Spot stocks are fairly large, and it is a little 
early to look for clean-up prices. Stocks hitherto forgotten are 
coming to life every week, and no one really knows just what 
remains. 

j Canned Fruits—Spot stocks continue to be scarce and 
prices are well maintained. Stocks on the Coast are in the same 
condition, but large shipments are not being ordered for New York, 
although some business was done yesterday at slightly advanced 
prices. The prics named on futures by independents are pretty 
well lined and vary only a quarter of a cent on some of the items. 

Apricots—Prices on canned apricots vary in the local 
and Western markets, and those quoted on the Coast average from 
10 to 15e higher among the small packers, with the result that 
prices here are not firmly fixed and buyers are not anxious to 
order futures until they are placed on a firmer basis. Factors are 
endeavoring to get their apricots at the lowest price possible, and 
when the goods are not forthcoming at concessions, decide they 
can wait a while and do not place orders for more than they 
actually need, and not always that. So far as reported there has 
heen no price shading on well-known brands and the withdrawals 
of packers are holding prices up to opening quotations. 

Blueberries—Prices have been named on the Maine stocks 
at $13.00a13.50 for No, 10s, but offerings are searce. Prices on 
spot stocks were quoted at $12.50a13.00 and on No. 2s $2.25a2.50. 

Apples—Spot stocks are very scarce. The many reports 
of the shortage of apples in the East are offset by the news from 
Maine, where it is said that growers are to get the largest crop 
they have known for some years. According to reports they have 
not suffered the same as in other Eastern States and gallons are 
offered at prices ranging from $5.00 to $6.50. Inquiries for gallon 
app'es have been numerous throughout the week, and packers are 
becoming more optimistic with the market growing firmer. Prices 
are maintained and few concessions have been made. 

Peaches—According to the report from the packers, North- 
ern packers have withdrawn offerings on new pack. New pack 
Peach prices advanced at the close 10e for choice and $2.25 was 
quoted on standard 2%s on the Coast. Practically all of the pack- 
ers, both on the Coast and in the North, have withdrawn their 
offerings of second clings, and those remaining are receiving $1.95 
for 2%s. Standard 2% yellow frees were sold during the week 
for $2.30a2.55 and choice 2%s for $2.65a2.70 crushed. 

ears—Pears are in much the same condition in this mar- 
ket as apricots and peaches. Spot stocks are low and with pros- 
pects of a short crop prices remain firm. Some packers aré with- 
drawing their holdings temporarily, at least until they know 
whether they can fill out the orders already on their books for 
new pack. Fancy 24% Bartletts sold at the close for $3.25a3.50. 
standards $3.00, and No. 10s, choice, $11.25, and standards, $9.00a 


Pineapple—Pineapples are in limited supply from nearby 
and the market ruled firmer. Light stocks rule everywhere, keep- 
ing quotations up to the mark in the face of light packs and strong 
domestic demand. Imports continue regularly in a moderate way. 
Hawaiian and a few low grade varieties are well cleaned up. 
Prices on new pack are not talked of at the moment, and packers 
are sounding the New York market for operators’ ideas on future 
buying. Extra 2s, Hawaiian sliced, sold throughout the week at 
about $2.50, with extra 2%s at $2.90. Retailers have been clean- 
ing out old pack, and considerable pineapple has gone into con- 
sumption throughout the past month, and prospects are for a gen- 
eral clean out of stocks. 

Cherries—Sales continued regularly at the close, although 
orders were not large. There was no tendency to take more than 
enough to cover actual requirements. Existing stocks are not 
excessive and prices are firm. Some of the packers have with- 
drawn their offerings on new pack. 

PICKED UP IN PASSING. 


According to the figures received in New York the apri- 
cot pack in Southern California will amount to 335,000 cases, 
as against twice that figure last year and nearly four times as 
much in 1920. Of the new pack, 108,000 cases were sold here 
in two days of last week. Standard Royal Anne 10s sold at 
$10.00 at the close, and it is anticipated that a few large sales 
will tighten the market perceptibly. 

U. H. Dudley & Co. have been appointed repreesntatives 
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for the United States of the Conserverie Billet-lemy, a French 
canning company, whose main office is in Paris. They will 
handle fancy pack sardines, peas and mushrooms. 

E. A. Simons, of Greensbaum Brothers, of Seaford, Del., 
has been spending a few days in this market, making the Food 
Sales Corporation of Newark his headquarters, while he has 
been visiting the trade. Mr. Simon stated that the tomato 
pack in Delaware will be unusually light this year. 

Harry W. Freedman has returned from his annual vaca- 
tion trip, which he spent motoring in the Adirondacks. He is 
secretary of the Food Sales Corporation of New, N. J. 

Due to the growth in business, Herron & Hay have been 
forced to change their quarters from 105 Hudson street to 189 
Franklin street, where they are not only doing a jobbing busi- 
ness, but handling a good sized export trade and a number of 
new direct accounts. 

According to the report received from the California Pear 
Growers’ Association, the entire output of Bartlett pears has 
been disposed of at $61.75 a ton to the canners for this sea- 
son, while last year they paid $100.00 a ton. The unusual 
feature is that this year the Association voluntarily offered the 
pears at the lower price. because they were anxious to see 
the crop disposed of quickly. At this price canners will be 
able to <ell Bartlett pears at 25c a can, while consumers will 
pay up to 45¢ for the best grades. Low grade can be sold 
for 25c at retail. This price is 15c per can lower than the high 
price of last year. 

According to H. E, Horn of the Portland Packing Com- 
pany at Winthrop. Me., crop conitions for sweet corn are 
very favorable. He stated, ‘Owing to the extreme warm win- 
ter, corn is growing unusually fast and will mature earlier 
than usual, if we have a warm month before us. We expect 
to pack 300,000 cans or more. Our company is paying 3%c 
per pound. Judging by the way the crop looks now. we will 
be able to start packing a week earlier than usual, which will 
be about the 28th of August. The company is also equipped 
to pack apples at its Winthrop factory and plans have been 
made to do quite a business in that line this fall. These will 
be put up in gallon cans.” 


British Columbia fishing authorities are making an effort 


to re-establish the run of sockeye salmon in the Fraser River, . 


which a few years ago was one of the best salmon fishing 
streams on the Coast. Sockeye salmon was exterminated in 
the river and propagation work has been done along the old 
lines of catching salmon and liberating them when the yoke or 
food sack was still attached. 

Most of the factories of the Seacoast Canning Company 
and other East Coast factories have been put in readiness to 
open at short notice. Factory No, 2 of the Seacoast Canning 
Company is having a water tube boiler installed and a few 
other changes to enable them to handle the fall school of her- 
ring to better advantage. 

Report has it that Libby, McNeil & Libby contemplate 
opening their cannery at Yakima, Wash., providing they can 
procure pears and apples for canning. They were unable to 
obtain cherries and for that reason remained closed during that 
season. 

The retail grocers of New York State have just closed a 
four days’ session, held in Brooklyn. with the United Retail 
yrocers’ Association of Brooklyn, at the Hotel Margeret. When 
the session opened there were about 200 in attendance. 


HUDSON. 


CHICAGO MARKET 


Better Weather Conditions—Fruits Selling Rapidly—Assort.- 
ment of Peas Badly Broken—Buyers Consider the Old 
Packs Gone and That New Packs Must be 

Waitcd For—Chain Stores Active, 


Chicago, August 12, 1921. 

The weather for the week has been ideal for canning crops, 
especially for the late crop of tomatoes and the late planting of 
corn. It is too late, of course, to remedy the shortage in the 
acreage, for if corn and tomatoes are not planted they will not 
grow or produce. 

Good judges of conditions estimate the corn acreage at 35 per 
cent of the ten-year average and 50 per cent for the tomato crop 
average throughout the Central West. 
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The Indiana tomato canners will begin to operate on August 
15 and 16, and that is just about the date of this issue of this 
They will not be able to ship any canned tomatoes until 
about the 22nd to the 25th of August. 

Califoriia canned fruits are selling rapidly and prices are 
being advanced by canners gradually, but steadily. Now is the 
time. Prices are low. 

The market for canned salmon-is very active and prices ov 
Ist tall pinks advanced to 85 and 90c¢ f. 0. b. Pacifie Coast, as 
contrasted with 65 and T0c¢ some two months or so past. 

The assortments of peas in first hands in Wisconsin are all 
“shot to pieces.” and it is getting hard to find what is needed. 

Chicago is indulging its fancy this season in some fine peas 
Alaskas and Sweets—from Utah, packed by the Morgan Canning 
Co., Morgan, Utah, of which James A. Anderson is President. He 
is a'so a member of the Canned Foods Week Committee of the 
National Canners’ Association. The peas he packs do not need 
any advertising, however, as they sell themselves on sight to any- 
cne who is appreciative of quality. 

It is between hog and grass in canned foods now. The old 
crop is gone and the new crop has not arrived, except in peas. 
berries and cherries. 

Canned kraut has begun to kick up its heels and caper like a 
corn-fed mule just because the cabbage crop is short and the price 
is too low. It is going up—higher. 

The Louis Hilfer Co.. of Chicago and St. Louis and Milwaukee, 
has taken on a big new agency—The Noreanners, Ltd., of Stavon- 
ger, Norway, having a capital of five million kroners and handling 
the products of 110 canning factories, or about 90 per cent of al! 
canning factories in Norway. Their specialties are sardines and 
fish. 

It looks like California would be able to sell some tomatoes 
Kast this year, when the lower rates of freight go into effect. The 
rates will take effect August 22, 1921, and will be as fo'lows: 
60,000-pound carloads $1.05, formerly $1.26. These rates are to 
all common points in the East from Pacific Coast points. 

Oregon and Washington are bidding for the No. 10) canned 
apple business of Eastern pie bakers and jobbers, and are selling 
futures at $5.00 f. o. b. cannery, guaranteed to cut out 5% pounds 
drained, 

The big mail order houses of Chicago are buying a0 canned 
foods at all except in a very small way. They are liquidating 
their big stocks of merchandise—not canned foods—because their 
stock thereof is low, but of general merchandise. 

The chain stores in Chicago are doing an active business and, 
have been for six months or so, IT am told. They were the first 
to reduce prices to the people and c'osed out their high-priced 
goods, and are now supplied with goods at low prices and are 
selling them at low prices. 

WRANGLER. 
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MAINE MARKET 
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Crops Being Helped by Rains—General Business Good—Futurc 
Maine Corn at $1.40—Bean Canning Nearly Through. 
Blueberry Crop a Great Disappointment— 

Lobster Market Is Cleaned Up. 


Portland, Maine, August 12, 1921. 
The extremely hot dry weather of July is being followed by 
cooler days and many showers, making the world a more com- 
fortable place to live in, and giving more promise of a harvest- 
time. All crops which have not matured are being helped won- 


derfully by the rain, although it comes too late to produce nor- 
mal results. 


General business in Maine is reported as very good. Pulp 
mills which have been closed on account of labor troubles are 
now opening, building trades are once more on a working basis, 
woolen and cotton mills are practically all on full time, anid 
shoe factories having a fair business. Lumber and box factories 
are quiet This is the height of the tourist season, and all retail 
business is in very good shape indeed. : 


Maine Corn—The future pack has been put on the market 
during the past week by practically all firms, the current price 
being $1.40 per dozen f. o. b. factory. One or two canners have 
not yet offered their goods, anticipating a short pack, high costs, 
and necessarily higher selling prices. Practicaly the entire of- 
fering of the State is already sold up, quite a bit of the business 
being done at $1.50 factory. No one is offering in the gener=: 
market, quotations being made to regular customers only, an 
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in amounts ranging from a third to a half of each customer’s 
usual purchase. By this method the distribution is better di- 
vided among buyers and markets, and the trade generally is bet- 
ter taken care of. 

The crop prospects today are no better than a few weeks 
ago. It was hoped that recent rains would revive the corn and 
produce a better yield, but apparently the relief is too late. 
Corn now in the markets for table use shows the ravages of the 
drouth, the ears being unevenly filled, with nubbin ends, and 
with small dry kernels. In some scattered sections where local 
showers were well timed the acreage looks very much better than 
the general condition throughout the State, but even in these 
best localities the plants are not up to par. The crop will come 
early, August 20th being the date generally set for the probable 
opening of the season, two or three weeks earlier than usual for 
Maine corn. 

With No. 10 cut Crosby corn already sold out at $7.00 anl 
$7.50, and with practically all lines of Golden Bantam cleane:| 
up, there is not much to report in the way of Maine corn offer- 
ings. A little Bantam might be picked up on the ear, at $3.50 
for No. 8s and $7.50 for No. 10s; also some cut corn in No, 2 
size at $1.75. There is still some No. 2 cut yellow sweet corn 
to be had at $1.60, and this is going to be cleaned up imme- 
diately by buyers who are disappointed in not being able to 
secure future Crosby corn. . 

Stringless Beans—With the pack nearly through at the mid- 
dle of the usual season, it is very evident that the bean business 
will be quickly cleaned up for another year. Packers who sold 
futures are figuring very closely to fill as large a pro-rata as pos- 
sible. At least one packer, one who has followed the cost ques- 
tion closely did not feel to offer beans at the current prices and 
has none sold. He is inclined to be reasonable, however, in his 
ideas, and has put his goods on the market now at $1.30. The 
prevailing price on futures was $1.25, with one firm selling at 
$1.15. No. 10s have held at the universal price of $5.00 per 
dozen. Complete shipments will not be made until the close of 
the pack, when the ratio can be figured accurately and with 
“justice toward all.” 

Blueberries—The berry packers are at their busiest, but an- 
ticipate a quick close of their packing season. The crop is 
proving a great disappointment indeed, and the pack will be 
very, very small. The dry weather so retarded and stunted the 
growth of the berries that they are small and dry in comparison 
to earlier prospects, cannot be winnowed by machine, because 
they will not run through it, and are costing a great deal to 
handle. At present the pickers are antiicpating a little strike 
owing to small results they can get from an acre. The 
only possible reduction in cost this year is in the price paid to 
the picker, which is now 7e and 8e as against 19¢ to 28¢ paid 
last year. Costs in the factory, however, are so great and the 
volume so small that this saving in picking is more than wiped 
out. At the present outlook packing blueberries will be a losing 
proposition this season. Practically everyone is cleaned out of 
offerings, at $2.00 for No. 2s and $9.50 for No 10s, and the de- 
mand still continues. 

Apples—The past week has shown no change in the canned 
apple market, nor in the crop conditions. The price is held at 
$5.00 per dozen, f. o. b. factory, packed in 12/10 crates, and there 
is very good chance of its being $5.25 before another week is out. 
The boom in apple buying has not subsided and exorbitant prices 
are being asked and received, as high as $4.00 for 1s and 2s, 
winter fruit. Many canners plan to pack apples, but none of 
them will be able to purchase very large quantities of fruit, 
therefore their offerings are small; the whole pack of the State, 
though divided among many factories, will yet be light. The 
demand for canned apple is very good for August, much beyend 
the expectations of the canners. 

Sardines—At this time, when the sardine factories should all 
be running to capacity, very few of them are even contemplating 
a summer season. For one thing, fish have been very scarce 
for the past few weeks. Also, of course, the market conditions 
are such that there is no urgent demand for fresh goods. Owing 
to the recent reduction in cans by the American Can Co., an: 
lower costs on several items connected with sardine packing, 
costs will be slightly less than last season; but present prices in 
the market are far below what new goods can be produced for. 

Lobster—The lobster market is back to normal again-~ 
cleaned up. All of the regular packers report that their entire 
stocks have been taken. Most of the lobster was sold on a basis 
of $3.00 for halves, with at least one house getting $3.60. 

Clams—$1.25 for 5-oz. and $1.80 for 2-oz. are still current 
prices, though the market is about bare of offerings. Even in 
the face of these conditions, there will be little if any packe-l 
this fall, owing to excessive costs, making the finished product 
worth more to the packer than to the consumer. 


MAINE. 


WHAT THE CROP PROSPECTS SHOW, 


Cedar Falls, Iowa, Aug. 8, 1921.—Our acreage this year 
is 75 per cent. of 1920, and we believe our output will be 50 
per cent, of last year. From the best information we have we 
think the State of Iowa will not pack in excess of 25 per cent. 
of 1920.—Cedar Falls Canning Co. 


Vintcn, Iowa, Aug. 8, 1921.—We have about 40 per cent. 
of a normal acreage and it appear that the crop will be about 


an average yield. Expect to start packing late this week.— 
Iowa Canning Co. 


Frankfort, Ind., Aug. 8, 1921.—We have about 60 per 
cent, of the acreage of sweet corn that we had last year. Con- 
dition of crop about 65 per cent. Tomato acreage is about 25 


per cent. of last year. Condition about 50 per cent.—Kemp 
Bros, Packing Co. 


Cireleville, Ohio, Aug. 8, 1921.—Our sweet corn acreage is 
only 40 per cent. and the dry weather has cut the yield at least 
another 30 per cent. Our opinion that 4,000,000 to 5,000,000 


case will be total for 1921. against 15,000,000 in 1920.—H. 
M. Crites & Co. 


Ridgely, Md, Aug, 8, 1921.—The acreage in this section is 
about 25 per cent., or probably less. At this time the crop 
looks about normal as to the last few years’ average There- 
fore. we can expect that about 20 per cent. to 25 per cent, pack 


- Will be put up.—Paul Holsinger: & Son. 


Syracuse, N, Y., Aug 8, 1921.—Regarding canning crops: 
acreage in this State much below normal. Hot. dry weather 
during the past month has been detrimental to such growing 
crops as peas, string beans, corn and tomatoes, and we do not 
consider there will be to exceed 50 per cent. of a normal pack, 
and on some of these items much les than 50 per cent.—H. 
C. Hemingway & Co. 


Wilson, N Y., Aug. 9, 1921.—Corn: Our corn acreage 
this year is about two-thirds of normal and the crop, due to 
the extreme drought which we have experienced, is not looking 
very good. Tomatoes: Very light tomato acreage planted this 
year in this section; in fact, not 10 per cent. of the normal 
acreage and the crop is not selling well. String Beans: Our 
acreage is double last year’s acreage and they looked promis- 


ing up until last week, when the continued drought resulted 
in considerable damage to them, We are looking for a short 
crop on this item, though we have some later plantings which 
ought to do very well if we have more moisture. We had quite 
a nice rain here day before yesterday, but it is too late to 


help some of the earlier plantings materially. Plums and 
Prunes: The crop is almost a total failure this year. Peaches: 
About one-half normal crop. Apples: Experts agree that the 
crop of apples in this State is about 25 to 30 per cent. of nor- 


mal, Prices being offered are entirely too high and will seri- 
Ously affect the packing of hand-picked apples especially this 
season. We have confidence that the canned food market will 
be very much better in the near future. We have absolutely 
nothing in spot or future goods to sell, ourselves, and we are 
daily turning down good business.—Niagara County Preserving 
Corporation. 


Elwood, Ind., Aug. 10, 1921.—Crops will start coming 


.in next week. The acreage in this locality is about 25 per cent. 


of normal. Prospects are for fair crop on the acreage planted, 
The Frazier Packing Co. 


REASONS FOR THE “WHEELER PLAN.” 


One-half of the world does not know how the other half 
lives; and no business man knows all that is going on in the 
other business man’s office, knows little and suspects less. And 
that is why the crook can ply his trade, first on one and then on 
another, because no man likes to disclose his failures or short- . 
comings. He will cover up a loss to “save his face,” and the 
crook goes along and causes the same loss to others. 

This is not the way “Ferd” Wheeler explains his Wheeler 
Service Bureau; it is our own interpretation of its work: to tell 
in confidence what crooked deals are being worked, and who is 
working them, so that all honest men may guard themselves 
against attack. And that is good work. 

Here are some samples of what he is doing now—because 
the Wheeler Service Bureau is taking well, wholesale gtocers, 
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BETTER NET PROFITS 
FOR CANNERS 


It is the net that counts in business. Much of the money that would have been 
net for the canner has gone into losses due to hurtful practices in the Trade. The 
individual firm is out of pocket due to the old “free-for-all,” and the entire indus- 
try is penalized. This condition created the imperative need for the Wheeler Serv- 
ice Bureau. Things had reached such a stage that the scrupulous and fair-minded 


were handicapped by existing conditions and demanded the realization of the 
“Wheeler Plan.” Here it is. 


WHEELER SERVICE BUREAU 


By the simple operations of the Wheeler Service Bureau every gouge, eva- 
sion and delinquency are dissolved in the light of the knowledge of the Trade. 
Unfair practices are made impossible, when the eyes of the industry are focused 
on them. As a member of the Wheeler Service Bureau you protect your own busi- 
ness in the only direct and positive manner possible. At the same time you are build- 
ing up good practices and establishing wholesome standards that will make the 
industry return a better net profit to everybody in it. 


SERVES THE ENTIRE INDUSTRY 


The Wheeler Service Bureau as an independent organization forms the neces- 
sary practical link between all the branches of the trade. It serves the Wholesale 
Grocer, the Broker, the Dried Fruit Packer and the Shippers of all food products, 
as well as the Canner. It affords the vital aid of equal and fair service to all. It 


protects you in your dealings with the buyer in his dealings with you and with every 
other shipper. 


SERVICE 


There is no similar service in the industry. The Bureau must be an independent 
organization so that it can serve and every firm composing the various branches 
of the trade. It is the perfected, organized idea of the “Wheeler Plan,” so univer- 
sally approved. The subscription fee is so small every firm can come in. Even the 
smallest canner cannot afford to stay out. One experience in a controversy could 
easily cost you many times the annual fee. 


Write today. Drop us a line saying your firm will come in for the betterment 
of conditions generally in the trade, and for your own direct benefit. Do it now. 


WHEELER SERVICE BUREAU 


280 BROADWAY NEW YORK. 
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brokers and canners joining in goodly numbers. It is so cheap— 
$25.00 covers the subscription, and we be blessed if we can see 
how he does it for so little—and the results so satisfactory that 
no one who understands it is remaining out. Practically all the 
Baltimore canners, we understand, are in. 


We understand that three bulletins have already been is- 
sued. These are strictly confidential, going only to subscribers, 
but we have been given a gist of each, so that we might under- 
stand just what kind of cases he has to handle. 


The first is where a wholesale grocer purchased a quantity 
of canned strawberries in 40 per cent. syrup, from a well-known 
canner, for immediate shipment. The buyer’s own labels were 
to be affixed, but by a process of delaying the labels the contro- 
versy dragged out for approximately one year, when the buyer 
suddenly declined to accept them at all. The goods were shipped, 
sold at the best obtainable price, which disclosed a loss of 
$1,250. Obviously either the buyer or the canner has to stand 
the loss. It takes no great discernment to determine who should, 
in equity, stand the loss. The case is reported from actual 
documents and the buyer has been given ample oportunity to 
rectify the wrong before publication. 

The second bulletin regards a canner who accepted an order 
and signed contract for a car of goods, and subsequently ar- 
ranged for a cancellation of the order without the knowledge 
or consent of the broker. There was no apparent reason for the 
cancellation, because the purchasing firm was exceptionally well 
rated and had shown, in their correspondence, a desire to take 
the goods. Furthermore the market had advanced considerably. 
In any event the broker should not have been called upon to 
waive commission unless he had at least been consulted in the 
matter. He is undoubtedly entitled to his commission and the 
details are fully covered in the bulletin. 


The third case is also for a broker, who presents corre- 
spondence to show that he laid out certain sums of money to pay 
for the switching charges and other expenses incident to a 
rejection of a car of goods. Later, when the car was resold he 
presented a bill to the canners for his advances, which the canner 
declines to pay. The broker offered arbitration, or to put the 
question before the National Canners’ Association, but the can- 
ner has ignored the request for adjustment. His own claim is 
much less than the broker’s claim, but he has given the broker 
no opportunity to prove his right to the refund of the charges 
advanced. There is no other way for the broker to recover ex- 
cept to sue, the exepnses of which would be out of proportion 
to the amount due, so that arbitration is the only logical way of 
determining this case, and arbitration is apparently denied by 
the canner. 

Incidents like these have been occurring for years and each 
one swallows his wrong and says nothing as a guide to his fel- 
low operator. Now the Wheeler Service Bureau proposes to put 
a record all such traders, no matter on which side of the fence 
they sit. 

That would seem to be a service worth many times its cost. 


As Brokers View the Market 


Aberdeen, Md., August 10, 1921. 
Tomatoes—The recent advance in spot tomatoes has been 
maintained and there is no indication at this writing of any 
reaction. On the other hand, we would not be surprised to see 
a further advance as the season progresses. The only packers 
who are packing this season are those who are financially able to 
carry their tomatoes until they can get a reasonable profit. We 
ean fill orders subject to confirmation for spot tomatoes in 
straight carload lots, under packers’ labels, as follows: 1s, 6242c¢; 
9s, 8714e; 2s, $1.00; 3s, $1.40; 10s, $4.25. For small lots add 5e 
per dozen on the smaller sizes and 15c per dozen on 10s. 
Corn—The market on corn has registered another advance 
since our last advice, and our best trades now in corn, either old 
or new pack, are as follows: No. 2 standard Maine style corn, 
carload, $1.00, less than carloads, $1.05; No. 2 whole grain Ever- 
green, $1.05a1.10; No. 2 standard shoe peg, $1.15a1.20; No. 2 
extra standard, $1.25a1.30; No. 2 fancy shoe peg, $1.35a1.40. 


Cc. W. BAKER & SONS. 


Wausau, Wisconsin, August 8, 1921. 

To Our Associate Brokers: Two buyers to every seller has 
been the rule during the past week. Dollar ten standard peas 
are a thing of the past. The real truth of the matter is, stand- 
ard four Alaskas and standard five sweets are getting to be 
mighty hard to find at any price. They seem to sell just about 
as readily at $1.15 and $1.20, as they did at $1.00 and $1.10. It 
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looks now as if these siftings will be exhausted within a week 
or ten days. 


Fancy five sweets are equally hard to find, as well as the 
smaller siftings in fancy sweets. The movement is good all 


along the line. 
GROCERS SUPPLY COMPANY. 
Indianapolis, Ind., August 6, 1921. 

Corn continues strong. The spot market today is $1.10, 
Indiana with one lot available in Ohio at $1.00 per dozen. Buyers 
admit they expect to see corn sell at $1.25 factory by September. 

In addition to the damage done by the prolonged drought 
which we have written you of, the corn was severely damaged the 
first of the week by hail storms in several sections. There will 
be very little fancy corn packed. In eXamining several fields 
recently, several of the best ears of corn were taken and when 
husked, instead of being filled out the kernels appeared in spots 
like freckles. Forty per cent. of a normal yield would be a high 
estimate. 

We have been able to get future corn confirmed the last few 
days at the following prices for both Country Gentleman and 
Evergreen varities, f. o. b., cars Indiana factories standard, $1.00; 
ay standard, $1.10; extra standard, extra sweet, $1.15; faney, 

25. 

Many Indiana packers will not name future prices and have 
told us to forget that they pack Corn until the market reaches 
$1.25 or better for standard grade. 

We have sold so much spot corn at $1.00 recently that we 
naturally conelude that but few jobbers have any spot stocks 
of corn. We believe that within another week you will see a 
further advance of at least 10¢ per dozen. 


DISARMAMENT 
St. Louis, Mo., August, 1921. 

The most constructive event that has taken place since the 
signing of the armistice, was the President calling the disarm- 
ament conference. It presumably follows that some sort of 
understanding will be reached regarding the perpetual preparation 
for war. 

85 cents out of every dollar spent by governments go for some 
phase of war, and this terrible tax is tottering nations. “Feed 
the Army, let the people starve,” was the cry of the Has-Been 
empires. Greece and Rome went broke buying spears, battle- 
axes and armor for their legions. 

Peace is a constructive business factor that wise ones are 
quick to discern. When leading nations agree to lessen the hazard 
of war, big business will quickly adjust itself to a permanent 
peace basis. Then the world will start on a long journey of 
prosperity. 

Business thrives on facts and figures— not guns and gas. 


SALINGER BROKERAGE CO. 


\/ THE MICHIGAN BEAN SITUATION. 

By K. P. Kimball in “The Bean Bag.” 

Answering your inquiry for an expresion from us on the bean 
market, would say we have ceased making predictions. Michigan 
beans this year have occupied a unique position in the process of 
distribution, caused more largely by the fact that Michigan ele- 
yators would gamble on an advance and buy more stock than they 
were financially able to carry, and then when the trade were not 
quick buyers they were compelled to slash prices materially in 
order to move stuff that their banks would not let them hold. 

The result is, from our observation, about eight times this 
year the Michigan market has started to advance with good 
reasons for the advance, when all the operators in the State 
decided to stop selling during the advance, expecting to get the 
top of the market, and then through their inability to hold out, 
they cut loose again so every advance is met with a corresponding 
decline. 

Today the ordinary wholesale grocer looks on any advice of 
higher prices on Michigan beans in the nature of a joke. Beans 
would sell better and the wholesale grocer would be more satisfied 
to pay $4.00-$4.50 for them if he knew the market was going to 
hold so that they could get out with any degree of proft. They 
are not interested in these continual declines because the bean 
buyer of every wholesale grocer in the country as a general rule. 
shows a loss handling beans this year, and for this reason he is 
not pushing them, and the consumption is effected. 


In clear contrast to Michigan distributive methods this year, 
California, with a good deal larger load to carry, has sat tight in 
the boat, and is gradually marketing her surplus with some little 
premium for carrying charges. When the trade were not in the 
market to buy they carried their goods without forcing them on 
the publie. 
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In Colorado the same system has heen used, and today Colo- 
rado beans are selling in some markets for more than $2.00 a bag 
higher than Michigans. 


Our suggestion would be for the entire Michigan crowd of 
elevators, if they expect to build up a large and steadily increas- 
ing trade in Michigan beans, to never buy anything in an elevator 
fhat they are not able to finance and carry at least until a 
reasonable demand will take care of it. Second, figure what a 
fair profit is for their service and add it on to the cost of the raw 
product, and then do not buy any more stock from the growers 
until that car is disposed of 

Such a system would at least develop confidence in the whole- 
sale grocers and canners and you would find them taking on stocks 
steadily and the crop moving out steadily into consumption with- 
out these fluctuations and losses. 

The farmer is entitled to a fair profit for growing the beans, 
the elevator is entitled to a fair profit for handpicking and sacking, 
and the holesale grocer are also entitled to a profit for their 
distributive services. 

We would like to bet a new suit of clothes and a hat that 
vou can count on the fingers of one hand all the elevators, jobbers, 
wholesale grocers and canners who have made money on Michigan 
beans this year. 


VEGETABLE SEED CROP ACREAGE REDUCED FROM 1920 
Contract Acreage Small—Condition of Beans and 
Peas Reported as Below Normal. 

(From “The Market Reporter” (U. S. Dept. of Agr.) 

The acreage planted for the production of vegetable seeds 
this vear is much below that of 1920. Commercial growers 
carreid over fairly large stocks of a number of items from their 
1920 production and confined their 1921 acreage principally to the 
comparatively small number of contracts placed with dealers. 
Adverse growing conditions, as reported to the Bureau of Markets 
and Crop Estimates on July 25, have reduced further the pros- 
pective yield per acre of garden peas and dwarf snap beans, while 
the growing condition of vine crop seeds is reported to be about 
85 per cent. of normal and last year and sweet corn more nearly 
normal, 


Garden Peas—The acreage planted to garden peas for seed 
production is reported to be less than one-half of last year, when 
it was 113,000 acres. The average growing condition of this crop 
is much below normal and last year, in some cases 50 per cent.. 
and indicates a prospective yield per acre about 70 per cent. of 
last year. On the basis of the reduced acreage reported and 
present crop conditions, the total production should be about 
one-third of last year and about 70 per cent. of 1919 and the three 
preceding years. The chief causes of the poor prospective yield 
are: Damage by aphids in California, resulting in a part of the 
crop being plowed under; extreme heat and dry weather in 
Washington, Montana, and Wisconsin; and frosts in Utah and 
some parts of Idaho and Montana. 

Reduced Acreage for Beans. 

Dwarf Snap Beans—The present acreage and growing condi- 
tion of dwarf snap beans are the result of factors similar to 
those effecting garden peas. Hot dry weather has prevailed in 
the Michigan and New York growing districts. On the whole, 
however, the condition of this crop is somewhat better than that 
of garden peas, while the acreage is reduced in about the same 
proportion. With favorable weather the rest of the season there 


is still time for beans to produce a larger yield than conditions 
now indicate. 


Vine Crops—The acreage of cucumbers and muskmelons for 
seed in Arkansas River Valley seems to approximate that of 1920. 
There was some damage by hail and floods, and replantings were 
necessary on a small part of the acreage. In some cases there 
was insufficient water for irrigation purposes until the ditches 
damaged during the June floods were repaired. Compared with 
last year the average growing condition of these crops is about 
85 per cenf. and a normal yield per acre is in prospect. 

The acreage of squash and pumpkin in Nebraska and other 
Western States is below normal, but the growing condition is 
excellent. The acreage of these crops in New Jersey is reported 
to be larger than usual. The watermelon seed acreage in Florida 
is abont the same as last year and the present prospects are for a 


yield of 75 to 80 pounds per acre, which is 25 per cent. below 
normal. 


Sweet Corn—The acreage of seed sweet corn in Connecticut 
is about 50 per cent. of last year, in Ohio 70 percent. and in 
Nebraska about 85 per cent. In Connecticut the condition of the 
crop indicates a normal yield, in Ohio the condition seems to be 
spoted and indicates yields ranging from 900 to 1,500 pounds per 
acre, While a normal yield is expected form the Nebraska acreage. 


THE CANNING TRADE. 


ABUSE OF THE CANNERS NOT JUSTIFIED. 


The California Fruit News of July 30th, takes occasion to 
‘set the fruit growers and others of the State straight in the 
critisims they are making of the canners because they (the 
canners) are not buying crops for canning as in years past. 
Under the heading “An Unjust Complaint” The Great News men- 
tions some facts which growers in every section of the country 


may take to themselves. It says: 

“We read in the daily press at various points, and particularly 
the articles of the sensational writers, complaints that fruit 
canners have not been sufficiently active buyers at sufficiently 
high prices to suit some of the growers of fruit this year. This is, 
of course, so. It is difficult, however, to understand how some of 
the writers should be abusive towards the canners and why any 
growers should feel a bitterness. Complaints of this character 
come with a poor grace this year because the main reason that 
canners have been lacking the money.nerve, or both, to buy fruits 
at what might be considered satisfactory prices this year is 
because of the extraordinarily high values they put into this and 
other material last year, which they, the canners (and distributing 
agencies further along the line), suffered the loss on. Last year 
growers got their money in full, and when the market slumped, 
the canners and others had to cut their values in half and took 
the loss. This year, of course, they cannot afford to do it again 
and the unthinking or uninformed howl. 


The producers have not refunded to the canners and distrib- 
utors any portion of the money they received last year above 
what the goods were worth, and so the situation has to average 
up this year. Canners, however, met their loss without publicly 
abusing anybody. There is no obligation on the part of anyone 
to buy if he can not make a profit. Some of the growers in the 
past have protected themselves against the possibilities of such 
situations by term contracts, running over a period of time, but 
even that has worked. largely in one direction. When the market 
was below the contract, canners paid the contract. When it went 
above, growers held meetings and canners were informed of the 
necessity of increasing the contract values. All of these things 
taken together have produced the situation which exists this year, 
in which growers have not been able to sell as liberally as they 
would like to, at reasonable values. They are merely getting a 
part of their share of the average results, which they have dis- 
counted in advance through the past few seasons. 

It seems an unjust complaint, but the sensation writers for 
the daily papers are neither informed nor want to be. It is their 
business to encourage agitation.” 


REVIVAL OF BUSINESS IS MORE CLEARLY DEFINED. 


Commercial Agencies Find Trend Is Toward Victory. 

Revival of business, although by no means general, is be- 
coming sufficiently well defined to strengthen hopeful views ex- 
pressed recently, says Dun’s Review in its weekly summary of 
business conditions throughout the country. A distinct trend in 
the right direction has developed in the textile markets, with 
broader and more confident trading on both domestic and foreign 
account, and moderate gains appear in certain other lines long 
depressed. Even in the iron and steel industry, where produc- 
tion has fallen to extremely low levels, the outlook is more favor- 
ably regarded and an improved sentiment exists. Without any 
noticeable departure from conservatism, buyers’ interest is gradu- 
ally returning and operations in different channels are slowly 
expanding at a season when an opposite tendency would not 
seem unnatural. After many months of liquidation, with stocks 
of goods undergoing depletion, the need for more supplies is be- 
coming manifest and purchasing for the future is, on the whole, 
characterized by less hesitation. These are salient features of 
the situation, says The Review. 


The fact that progress is still very irregular, with none at all 
visible in some quarters, is not surprising, considering the far- 
reaching readjustment and the difficulties experienced during the 
transition. Industries and trades in which deflation was delayed 
are laggards in the present movement toward recovery, but un- 
derlying conditions are unmistakably stronger and a note of 
cheerfulness marks most reports. 

Bradstreet’s, in commenting on the situation, says that “if 
anything the number of favorable indications has increased with 
the passage of another week, bringing nearer the advent of 
regular fall trade. Perhaps chief in importance in the latter 
direction may be put better realization of the strength of com- 
modity prices during July, which, as shown by the index num- 
ber, have not only held the strength shown in June, but added 
considerably to it in the month just closed. For the second 
month, in fact, prices have advanced, and the net rise, mainly 
due to the higher prices for foods and cotton goods, is now 4% 
above the bottom touched on June 1.” 
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EDITORIAL JOTTINGS. 
Canned Foods Week is shaping up nicely. 


That canner must be a poor merchant who does not want 
a share in helping promote the sale and consumption of canned 
foods—as Canned Foods Week proposes to do. 


The trouble is the canner—speaking as a class—never has 
spent a dollar nor a moment’s time upon the merchandising end 
of his business. He has always left this to a third party—the 
broker. Is it any wonder that canner profits have been a thing of 
hit and miss with the industry; that only about once in five years 
the canner makes a fair profit? 


Improved crop growing, up-to-date factoy equipment and 
efficiency of the highest order in factory output are all essential 
and praiseworthy; but they all come to naught in the face of a 
poor selling policy. For the money must be made in good selling. 

“Well bought is half sold,” is an old trading maxim, but note 
that it is only half sold; whereas “well sold” must mean the 
wholly complete business operation. If canned foods were always 
well sold, there would always be a profit in them. Doesn’t it 
strike you that it might be well worth while looking into this 
feature of your business? 


We had hoped that out of the trials and tribulatons of the 
past two years; from the innumeable instances that every canner 


has experienced, where better posting, better information, a 
better aequaintence with the market, would have brought him 
a much better price for his goods; we had hoped, we say that the 
canner would have become a better business man. That he would 
give more personal time and attention to the selling of his pro- 
(luets; better acquaint himself with the buyers; learn to know 


them first-hand instead of second-hand, and himself study the 
market prospects and possibilities. But present advancing prices 
seem to have changed him from any resolutions he may have 
made along this line, and sent him into the old, old way of do- 
ing it. 

When he is asked to contribute $40.00 to help sell his 50,000 
case pack, he strangles, coughs and grows purple in the face; 
and this despite the fact that this small amount is made possible 
only because the supply man and the wholesale grocer are helping 
him sell his goods! Just digest that truth a moment. 

Suppose the supply man asked the canner to contribute 
generously towards his expense of advertising, road men and 
general selling expenses? 


Or again, suppose the wholesaler acted towards the canner 
as he does towards nearly every other item in his list? Suppose 
when the canner salesman (a rara avis) called upon the whole- 
saler, that the wholesaler replied: “Why, yes. Go out and create 
a demand for the goods and I’ll stock them.” That is what he 
does with new brands of coffee, and teas, breakfast foods, house- 
hold utensils ete., for the wholesaler might well be called a 
warehouseman, since his aim is to stock only that which the 
trade calls for; and he is so because the wholesaler is as poor an 
advertiser as the canner. He detests spending money for adver- 
tising, and rarely or never does it. But the wholesaler is backing 
this Canned Foods Week in real earnest, and with real money. 
What excuse, then, has the canner for failing to help the sales 
of his own products? And every canner in this business should 
take this question to himself, as seriously as any question he 
ever considered. “What right have I to be in the canning bus- 
iness if I make no effort to help sell the products?” 


Of course some canners have avoided this question of selling 
by turning their products over to the wholesaler for his jobber’s 
label; virtually taking the position as superintendent of the can- 
nery for the wholesaler, though they would become very indig- 
nant if told they were no longer canners, but merely hired men 
in the employ of the wholesaler. But the man who sells his 
output for the jobber’s label, is not in business for himself, but 
for the jobber, and it is perfectly right, therefore, to call him 
“cannery superintendent” for the jobber. 


Run around the ring of excuses as much as you please, but 
the fact remains, the canners know little or nothing about sell- 
ing their own products, and until they learn to do this—to become 
good business men—the industry will not be free of the one-in- 
five year profit system. 


If this were not true every canner in the business would see 
the opportunity offered in this co-operative advertising propose: 
in Canned Foods Week. In the vernacular, “its a cinch,” to have 
every interest affected by canned foods helping pay the bill, and 
all chipping in, making the ante a mere fraction of what it 


would be if each individual had to do his own advertising, as 
he should. 


Come across! Send your contribution to the National Can- 
ners Association at Washington for this, Canned Foods Week. 
Give what you want; give what your conscience tells you is right; 
but give so that you won’t be afraid to try to shave yourself the 
next time you see your face in the glass. Take a part in the good 
work; put yourself on record. 


And there is one big thing, we trust, this Canned Foods 
Week Committee will do and do thoroughly. And that is to make 
the hotels, dining rooms, dining cars, clubs, colleges, hospitals, 
institutions and all public services of this kind, ACKNOWLEDGE 
the use of canned foods, not only that week, but for all times. 
There is not one of them that could run a week, no! hardly a day, 


without canned foods and yet there is not one of them but what 
will deny the use of the goods. 


This ought to be stopped, and we believe it can easily 
be stopped, if gone at rightly. The owners or managers of these 
eating places know that canned foods are all right, and certainly 
a little diplomatic work with them would bring them to see the 
dishonesty of their present position, and cause them to turn 
honest and give credit to the greatest assistant they have. They 
are not ashamed of canned foods, they are just ashamed to ac- 
knowledge them. Let’s work to set them straight in this matter. 
They could be forced to do so, and if they will not consent, then 
they should be forced; but it would be much better to appeal to 
their sense of fair play, and have the change made willingly 
and cheerfully. 
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Look what it will mean: There are millions of travellers 
eating at these places every day, and practically all of them 
with more or less of an aversion to canned foods. We would like 
to know how many times a day these eaters ask: “is this canned 
stuff ?”,for we would then know the exact number of times an 
emphatic denial that it is canned is made. It is canned, of course; 
or at least in the great majority of cases, but that doesn’t stop 
the emphatic denial. And having heard this denial on the part 
of the waiter, the hater of canned stuff proceeds to hugely en- 
joy his dish. 


The writer recalls one very cold January day, going to one of 
the well known German restaurants of this City, and as he took 
his place at the long counter (no! not the one with the brass foot 
rail) the equally well known negro waiter came up and the writer 
asked, “What’s good to day, Walter?” Walter replied, the lamb 
and young peas is very nice, sah’ and accordingly they were 
ordered, and they were all he had said about them, both nice. 
The peas were of a fine grade. about a No. 3 sieve. tender and 
delicious, and a generous helping. Shortly after, a portly man 
climed up on the adjoining chair, and asked the same question 
of Walter, and received the same reply. “They’re not canned 


peas, are they, Walter?” he asked, and went on to say that he | 


did not want any canned stuff. Walter assured him that they 
were not. When he was served, he just bubbled over with enjoy- 
ment of the peas, telling Walter and all around him how good 
they were. The writer’s first impulse was to lay him out then 
and there; but he reflected, “‘what’s the use; if he hasn’t any more 
sense than not to know that such peas are impossible in the mid- 
dle of January, except from the can, he is not worth arguing 
with.” That dinner is not an exception; there are millions of 
his kind in this country this minute. But if they were told: “Why, 
man, the food you like best when you come into this restaurant, 
all comes out of cans; you have been eating it for years and 
relishing it; wake up.” He would wake up; all of them would 
wake up, and they would shake off their aversion to canned 
fods, and become boosters for them. They’re not just stub- 
born idiots; they have acquired this distrust of all things canned 
from they don’t know where; but not having been convinced to 
the contrary, they stick to their ancient superstition. If there is 
any truth in the old proverb: “The proof of the pudding is the 
eating thereof,” then all you have to say to the restaurant 
diners is that you have been eating canned foods for years. And 
if we can but make these restaurant owners acknowledge the use 
of canned foods, we will make the greatest, most sweeping 
conversion on record. 


It seems to us this should be the work of a special committee, 
working in every section of the country, and telling these res- 
tauranteurs that every man in his line is being told to do justice 
to canned foods, so that no competitor anywhere can have an 
advantage over him. That is all they will ask; for if all the 
others will acknowledge the use of canned foods, each one of them 
will be willing to do so. Probably it would be well to provide 
them with a neat legend, to be printed at the top or bottom of 
their menus, setting forth the fact that canned foods are picked 
fresh from the vines at or near the cannery, prepared and washed 
as no housewife could possibly do; sealed in airtight containers 
and delivered to the restaurant, protected from the dust, dirt 
or decay, the cleanest and most wholesome food obtainable on 
the market. 


But however it is done, let us try to convert this big army 
of knockers into boosters for canned foods, and not for one 
week in the year, even though that be Canned Foods Week, but 
for fifty-two weeks in every year. If Canned Foods Week did 
nothing else than that it would be worth one hundred times 
what the cost of Canned Foods Week will be. 


WHERE DID HAWAIIAN PINEAPPLES COME FROM? 


There are many reasons for the assumption that the pineapple, 
now synonymous with Hawaii, did not originally have its home 
in the Hawaiin archipelago, despite many contentions to the con- 
trary. None of the earlier voyagers mention pineapples, although 
they do speak of all the other fruits growing in Hawaii at the time 
of their visits. Just where the pineapples which reached Hawaii 
came from seems to be a mystery. 

The first attempt to cultivate the pineapple in Europe seems 
to have been about the end of the 17th century by a wealthy 
Flemish merchant, who had a fine garden near Leyden. “When 
I say”, observes an English writer in 1730, that the first pine- 
apples that were cultivated in England, were in Sir Mathew 
Decker’s gardens at Richmond, I mean the first that were eculti- 
vated with success, were in those gardens. The pineapple is now 
found in almost every curious garden.” 

The Hawaiin word for pineapple is halakahiki, a compound 
of hala, the name of the screw-pine or Pandanus, and of kahiki, 
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the Hawaiin equivalent for a froeign land. This furnishes reas- 
onable grounds for the assumption that the pineapples are non- 
indigenous plants. The fact is, however, that practically the 
same variety as the Kona pineapple is found in Samoa, Fiji and 
throughout Polynesia, and they might have been brought to 
GALLEY TWO—TRADE 

Hawaii by some of the natives on their prehistoric voyages to the 
southward. 

How Did It Get to Hawaii?—The immediate inquiry is; 

How did the pineapple reach Hawaii? 

‘|One theory is that they were brought to Hawaii by the 
traders or whalers in the beginning of the Nineteenth Century,” 
says Cruse Carriel. “Another is that they were brought here by 
Don Francisco Paulo y Marin a Spaniard who came to Hawaii 
from Mexico, settled here and introduced many fruits and trees, 
Whalers did make it a practice to visit the Kona coast of the 
Island of Hawaii in the early days and the fruit authentic men- 
tion of pineapples in Hawaii is that they were being planted in 
1813 by ‘Don F. de P. Marin’, states the Hawaiian Annual for 

906. 

“Another rather attenuated theory is that they were brought 
here by a Spanish vessel wrecked on the Kona coast. A squadron 
of three vessels carrying 110 men as reinforcements to the 
Moluceas sailed from Mexico, October 31, 1527, under the command 
of Don Alvarado de Saavadra. Of these, two of the vessels were 
lost, but Don Alvarado continued safely on his voyage. Hawaiian 
tradition is responsible for the statement that in the reign of 
Keliiokaloa, son of Umi, there was a foreign vessel wrecked at 
Keei, South Kona, on the island of Hawaii. Keliiokaloa was 
probably born about the year 1500, so it is reasonable to presume 
that he was king at the time the Spanish ships were lost. Such 
vessels, leaving Mexico, might well have included pineapples in 
their stores and, if wrecked, those would have been thrown ashore. 

“At any rate, the Spanish touched the Hawaiin Islands 
officially about this time, for they were discovered and named 
“Isles de Mesa” by Juan Gaetane in 1555, according to records 
since found in Spain. 

Commercial Possibilities of Pineapple Discovered—“Regard- 
less of how pineapples reached these islands, the first ones’ 
introduced grew in favorable localities especially around Kona, 
in a half wild condition. They were abundant and there was 
some preserving of them for home consumption. This continued 
for an indefinite period, until some white settlers perceived the 
commercial possibilities in the fruit and begun their cultivation. 

“It was then that Charlie Hensen began to ship the pine- 
apples with his bananas to the mainland and it was to obviate the 
necessity for trans-shipment at Honolulu that some of the Kona 
variety of pineapple were set out on the island of Oahu by Captain 
John Kidwell, an English horticulturist, who thus established the 
first pineapple ‘plantation’ in Hawaii in 1885.” 

The United States Department of Agriculture took up the 
study of the many native varieties of pine apples over twenty 
years ago, and since that time has made a study of breeding of 
hybrids, producing larger fruits of good qualities, good shippers, 
and fruits that resist disease. 


LOWER PRICES FOR CANS OBTAINED BY 
SARDINE PACKERS. 


New York, July 21. 

According to trade reports, The American Can Company has 
reduced the price of sardine quarter cans 60c. per hundred on 
keyless cans, and 40c. per hundred with keys. It is understood 
that the price for this season’s cans were recently agreed upon at 
a conference between sardine packers of Eastport, Me., and a 
representative of the American Can Company. This season’s 
price for keyless quarter cans has been fixed at 95c. per hundred, 
and of quarter cans with keys at $1.35 per hundred. Last season 
the price for keyless quarter cans was $1.55 per hundred ani 
for quarter cans with keys $1.75 per hundred. It will be noticed, 
therefore, that the differential between cans with and without 


keys this year is 40c., whereas, last year it was only 20c. per 
hundred. 


This season’s price of 95c. per hundred for keyless quarter 
cans is said to be based upon $5.25 per base box for tin-plate, 
leaving little, if any, profit for the can company, which sup- 
plies most of the sardine packers with containers. The official 
price of tin-plate today is $5.75 per base box, but stock sizes have 
been selling at $5.00 to $5.50 per base box for some time. It will 
be recalled that the American Can Company a few months ago 
made large purchases of tin-plate from accumulated stocks in 
New York—which had originally been purchased for export—in 
the neighborhood of $5.00 per base box. Now that official prices 
of sheets are being cut $5.00 to $8.00 a ton, it would not be surpris- 
ing if the prices of tin-plate should be cut also. 
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CANNED FOODS WEEK NEWS 


“A Harvest Time for Housewives” 


An explanation of the plan, organization, and general scope of the 
forthcoming national Canned Foods Week 


“DON’T FORGET THE DATE 


NOVEMBER 1 TO 8” 


1. How Canned Foods Week Started. 

Several months ago a prominent railroad official wrote to 
H. L. Herrington, of Ogden, Utah, asking him why the volume of 
canned foods shipped this year was so much lighter than usual. 
Mr. Herrington replied that canned foods were not moving from 
the retailers’ shelves,—that the public was not buying,—hence 
the slowing up of the entire industry. 

It was immediately urged something should be done to 
remedy the situation and a plan for a national Canned Foods 
Week was discussed. The railroad officials offered to assist and 
suggested perhaps that other roads might also desire to co-operate. 

Accordingly a communication was addressed by the canners 
to 150 railroad presidents, nearly all of whom responded, ex- 
pressing keen interest and the belief that the time was opportune 
for such a movement. They expressed a genuine desire to be of 
assistance, the president of one of the roads going so far as to 
send a represetative to Washington to offer co-operation. 

In the meantime there has been considerabe correspondence 
regarding the proposed plan between H. P. Strasbaugh, president 
of the National Canners Association, local canners’ associations, 
and allied interests. As a result it was unamimously decided at 
a meeting of the board of directors of the natioal association in 
Chicago, Wednesday, June 22d, that the association should sponsor 
a special Canned Foods Week, and that the week should be 
November 1st to 8th, 1921. 

This can be made a week of intensive sales effort if everyone. 
including canner, machinery and supply man, broker, distributor, 
and retail distributor will lend real co-operation. To give this 
co-operation, all of us should know the parts we can best do. For 
this reason there is outlined in the following pages the plan, 
organization and general scope of Canned Foods Week. 

2. Purpose of Canned Foods Week. 

The purpose of Canned Foods Week will be to secure the 
united, intensive effort of every. canner, machinery and supply 
man, broker, distributor, and retail distributor during the week: 
of November ist to 8th. 

—to make known to the consumer the benefit of canned 

foods and their wholesomeness and convenience 

—to stimulate interest of the consumer in the purchase 

of canned foods 


—to interest the consumer of purchasing his winter 

supply of canned foods during Canned Foods Week. 

—to do this in a way which will create a higher regard 

for canned foods so that the sales and effects of Can- 
ned Foods Week will produce permanent converts to 
the use of such foods. 

3. How the Week Can Be Made Profitable to All. 

First—through unanimous agreement regarding its need, its 
importance, its value, its timeliness, and 

Second—through the coordination of the interest and the 
energy of all branches of the canned food industry, the week can 
be mande profitable to all. 

Canners will be called upon to co-operate with the broker, the 
machinery and supply man, the distributor, and the retail distrib- 
utor. These elements should work unitedly. For the consumer it 
is intended there will be special advantages made possible by the 
various elements of production and distribution. 


As the result of the advertising and merchadising energies 
that are planned to be extended during the week, a very appreci- 
able increase in the demand for canned foods should follow. 
If there is a full and whole-hearted co-operation among the 
various trade factors pledged to Canned Foods Week, there will 
be abundant success, and the week should be profitable for all 
who participate. 

4. Its Keynote. 
Canned Foods Week will have for its keynote: 
CANNED FOODS WEEK 
A HARVEST TIME FOR HOUSEWIVES 
5. How the Work of Making Canned Foods Week Successful 
Will Be Carried On. 

There are many factors vitally interested in stimulating the 
sale of canned foods. The canner, the machinery supply man, 
broker, distributor, and reail distributor, and others are vitally 
interested. Many of these agencies have expressed a willingness 
to help individually, but to be fully effective, there must be united 
effort. 

To enlist every agency interested in the greater sale of canned 
foods, a comprehensive plan of organization has been worked out. 

Briefly, it is this: At the head of the organization is : 
Canned Foods Week national committee consisting of a chairman 
and four assistant chairmen. 

The country has accordingly been divided into four sections, 
and one of these sections has been assigned to each assistant chair- 
man of the Canned Foods Week national committee. Each section 
will be sub-divided into territorial committees covering one or 
more states, under a territorial chairman appointed by a national 
committee assistant chairman. 

Each territorial chairman will work with his national com- 
mittee assistant chairman, but will receive instructions from 
and report to, headquarters at Washington. 

To carry on intensive work in the cities, the territory may 
again be sub-divided, and there may be appointed at the discretion 
of the territorial chairman, such city committees as may be re- 
quired. 

Each committee, whether territorial or city, will consist of 
five members, appointed by the committeee chairman, one for 
each trade division—canner, machinery and supply man, broker, 
distributor, and retail distributor. The five members will each 
appoint a committee of workers. The number will be of his own 
determination. 

6. The Personnel of the Organization. 

The Canned Foods Week national committee consists of Royal 
F. Clark, of Beaver Dam, Wis., chairman; Russell B. Kingman, 
Orange, N. J., assistant chairman, representing eastern states; 
L. A. Babeock, Chicago, assistant chairman, representing central 
staes; James A. Anderson, Morgan, Utah, assistant chairman, 
middle western states; and B. Houssels, Los Angeles, assistant 
chairman, the coast states including Alaska and Hawaii. The 
states comprising the foregoing sections are listed elsewhere. 

Funds for conducting the campaign are being raised by vol- 
untary contributions. The allied organizations co-operating in the 
movement will solicit contributions from their own members. The 
following Solicitation Committee has been appointed to represent 
the different states and commodities, and are now at work: 
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STOP TALKING PESSIMISM AND PUT ON A 
CHEERFUL FACE. 


Defending the credit policies of the Federal Reserve Board, 


Governor W. P. G. Harding told the Joint Congressional Com- 
mission, which is investigating the agricultural situation, today 
that the people of the country ought to be thankful for the manner 
in which the Federal Reserve system has protected them. 

“The Federal Reserve Board didn’t create this financial de- 
pression,’ said Governor Harding. “It saw it coming and got 
ready to protect things, and people ought to be grateful it did so. 
Now all we need is cessation of pessimism, which marks bad times 
as foolish optimism marks good times. 

“This situation is going to work out. There’s no comparison 
between conditions a year ago and conditions today. Take cotton, 
with a low yield, and exports picking up. Banks everywhere 
are fully justified in carrying loans. 

“All we've got to do is to get out of everlasting pessimism 
and quit saying everything is going to the dogs. Why, a man has 
to put up a good cheerful face if he wants credit. You ean’t 
talk to the banker like you do to the tax assessor. 


PRODUCTION OF APPLES AND PEACHES IN THE 
UNITED STATES 


The Bureau of the Census of the United States Department 
of Commerce announces, subject to correction, the following pre- 
liminary figures from the 1920 census of agriculture for the United 
States, with comparative figures for 1910: 


Apples and Peaches—Production and Number of Trees 
in the United States. 


Apples 
Production (bushels )— 
Trees of bearing age— 
Trees not of bearing age— 
Peaches 
Production (bushels )— 
Trees of bearing age— 
65,654,921 
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Per cent of decrease 


Trees not of bearing age— 


The production of apples in the United States in 1919, accord- 
ing to the Fourteenth Census, was 136,746,154 bushels, as com- 
pared with 145,412,318 bushels in 1909, representing a decrease of 
8,666,164 bushels, or 6 per cent. The average production per tree 
was 1.2 bushels in 1919, as compared with 1 bushel in 1909. The 
states reporting the largest production of apples in 1919 were: 
Washington, with 21,568,691 bushels; New York, with 14,350,317 
bushels; Virginia, with 8,942,520 bushels; California, with 7,842.- 
017 bushels; Arkansas, with 7,163,619 bushels; and Oregon, with 
6,921,284 bushels. 

The number of trees which have reached bearing age indicates 
the present status of any orchard fruit. The number of such 
apple trees in 1920 (including all trees which were old enough 
to bear fruit at the time of the enumeration, even though they 
may not have borne any fruit in 1919) was 115,265,029, as com- 
pared with 151,822,840 in 1910, representing a decrease of 36,057,- 
S11 trees, os 23.8 per cent. 

One of the most significant indications of the progress or 
tendency in the growing of any orchard crop is the number of 
young trees in the orchards which have not yet reached bearing 
age. The number of apple trees not of bearing age (excluding 
nursery stock, not yet set out,in orchard locations) reported for 
1920 was 36,171,604, as compared with 65,791,848 in 1910. These 
figures indicate a decrease of 29,620,244 trees, or 45 per cent. This 
decrease in the number of young trees resuw'ts partly from the fact 
that the years just preceding 1910 were years of especial activity 
in the planting of orchards in several states. Thus in most of 
the states of the Meuntain Division the number of apple trees of 
hearing age has increased substantially, while the number of 
young trees shows an enormous decrease, 

Peaches—The production of peaches in 1919 was 51,551,251 
bushels, as against 35470.276 bushels in 1909. The inerease in 
production between 1909 and 1919 amounted to 16,080,975 bushels, 
or 45.3 per cent. The average production per tree in 1919 was 0.8 
bushel, as compared with 0.4 bushel in 1909. The states report- 
ing the largest production of peaches in 1919 were: California, 
with 15,969,073 bushels; Texas, with 4,842,199 bushels; Georgia. 
with 4,788,718 bushels; Arkansas, with 3,540,823 bushels: and 
Oklahoma, with 2,947,973 bushels. 


The number of peach trees of bearing age in 1920 was 65,654.- 
921, as compared with 94,506,657 in 1910, representing a decrease 
of 28,851,736 trees, or 30.5 per cent. 

The number of peach trees not of bearing age in 1920 was 
21,623,657, as compared with 42,266,248 in 1910, a decrease of 
20,642,586 trees, or 48.8 per cent, 


PRODUCTION OF APPLES AND PEACHES IN THE UNITED STATES AND NUMBER OF TREES BY 
GEOGRAPHIC DIVISIONS AND STATES. 


Apples. 
Trees Trees 
Production (bushels) of bearing age not of bearing age 

Division or State. 1919 1909 1920 1910 1920 910 — 

136,746,154 145,412,318 65,654,921 94,506,657 21,623,657 42,266,243 
Geographic Divisions-— 

Middle Aflantic ................. 21,572,855 37,864,532 8,531,072 6,056,690 2,774,568 5,759,928 
East North Central.............. 15,829,484 25,080,615 6,822,476 11,035,119 3,152,383 6,972,375 
West North Central q.....:0.6:.082000. 10,821,075 21,923,470 3,430,106 13,265,526 1,097,175 2,582,028 
17,829,422 18,375,485 16,800,861 20,583,445 6,752,891 6,137,901 
East South Central.............. 3,334,668 13,163,180 6,420,558 10,312,768 2,420,517 3,865,232 
West South Central.............. 9,317,180 3,240,108 11,092,849 22,284,966 3,499,730 8,734,552 
9,639,219 5,718,372 1,444,215 1,605,285 155,170 1,696,111 
36,331,992 9,538,099 10,119,781 8,639,048 1,447,106 5,945,882 

- Peaches. 

Trees Trees 
Production (bushels) of bearing age not of bearing age 

Division or State. 1919 1909 1920 1910 1920 191 

51,551,251 35,470,276 115,265,029 151,322,840 36,171,604 65,791,848 
Geographic Divisions— 

New 479,000 406,903 2,351,577 8,219,152 2,123,730 2,094.512 
East North Gentral................ 2,068,604 5,120,841 22,416,278 34,134,909 7,679,120 10,610,319 
West North Central............. 1,490,078 1,643,257 12,502,542 31,744,757 4,166,067 9,724,993 
7,985,330 5,571,628 20,777,465 20,673,712 8,051,972 10,064,819 
Mast South Central. .........0.se0% 3,64,149 5,775,799 8,238,854 12,273,277 3,093,230 5,886,555 
West South Central............. 11,512,788 3,279,545 6,008,390 11,838,069 1,586,694 7,224,590 
18,018,373 9,530,642 14,407,646 7,522,012 2,400,167 8,157,445 


THE CANNING TRADE. 


IMPROVED METHODS OF FEEDING BEEF CATTLE. 


The novice (if there be any such animal nowadays) who 
purchases an automobile guaranteed to run an_ unbelieveable 
number of miles with one filling of its tank is apt to estimate 
his future running expenses in terms of gas. Sooner or later, 
however, he is likely to learn from painful experience that his 
machine requires, in addition to fuel, repair materials and that 
these are apt to be relatively expensive. 

Much the same thing is true of the autoists own body. 
the motor, it requires, in addition to fuel to keep it running, 
repair materials. Instead of steel, brass, iron, wood, rubber, ete., 
it consists very largely of substances known to the chemist as 
proteins which, together with certain mineral ingredients and 
water, make up the larger part of its working machinery. More- 
over, these working parts of the body are subject to wear, not 
exactly by friction, like the part of an engine, but just as unavoid- 
ably as the result of its vital processes Consequently if the body 
is to be kept in repair it must be kept supplied in its food with 
proteins as well as with the carbohydrates and fats which are its 
chief fuel material As we should expect, therefore, both the 
animal and vegetable foods which man eats, with few exceptions 
to contain more or less of these proteins. Rather recently, how- 
ever, it has been demonstrated that some of them make much 
hetter repair material than others. In particular, it has been 
found that proteins of meat, milk and eggs are, as a whole, 
superior to most if not all vegetable proteins. Not only so, but 
the addition of even a rather small proportion of animal proteins 
supplementg the deficiencies of the vegetable proteins and so 
materially increases their food value. A satisfactory diet, then 
should include a reasonable amount of food from animal sources. 

Fundamental proteins. however, can be manufactured only 

by the plant. So far as we know the animal is entirely dependent 
for its proteins upon the vegetable kingdom. It can recast vege- 
tabele into animal proteins but it cannot make proteins out of 
their elements. Such being the case, it is a matter of considerable 
importance in connection with the national food supply, to know 
how efficient are meat and milk producing animals as transformers 
of vegetable into animal proteins. 
With this in mind, the Committee on Food and Nutrition of 
the National Research Council set on foot, sometime ago, a series 
of co-operative experiments on growing cattle for the purpose of 
getting some idea of the efficiency with which such animals can 
transform ihe vegetable proteins given them in their feed into 
meat proteins. To put the question in another way, how much 
vegetable protein must be supplied to a growing steer to enable 
him to manufacture a pound of meat protein? i 

According to a report of the results contained in a bulletin 
just issued upon “Co-operative Experiments Upon the Protein 
Requirements for the Growth of ¢ ‘attle’ (Research Council Bulle- 
tin No. 12) it would appear that the steer would be a better con- 
verter of vegetable protein and may consume less in his own 
maintenance that has sometimes been supposed, and decidely less 
than some of the current feeding standards assume. . The results 
of co-operative experiments at three different institutions, on a 
total of twenty-six animals, at least indicate that after deducting 
the amount required to maintain the body without growth, nearly 
100 per cent. of the remaining proteins of the ration given could 
be turned into body proteins and that a fairly normal rate of 
increase could be supported in this way. Now feeds rich in 
proteins are usually more expensive than those supplying chiefly 
fuel material. 
used, meat production may to this extent be cheapened and the 
available supply of proteins in farm crops made to contribute more 
effectively to the feeding of man. 

The results apply in the first place only to the combination of 
proteins used which were those supplied by corn, linseed meal, 
peanut meal and alfalfa hay. It is a question for further investi- 
vation, how other proteins compare in this respect. Meanwhile, 
however, the essential point is that through the agency of the 
animal the proteins of farm products, inedible by man, such as 
alfalfa hay, or of manufacturing by-products like linseed or peanut 
meal, may be converted with a good degree of efficiency into 
high-grade proteins suitable for human food. 

The Committee on Food and Nutrition of the National 
Research Council expects to report soon the results of additional 
co-operative experiments on this point In addition, it has pro- 
jected a series of scientific investigations upon this and other 
fundamental problems of national nutrition and has made plans 
for putting them under way as soon as adequate funds can be 
secured. 


Like 


If then, less of these more expensive foods can be 


PREDICTS 40% STEEL OPERATIONS DURING 
SEPTEMBER AND OCTOBER. 

A Youngstown dispatch to the Wall Street Journal says: 

Increase of current activities of the iron and steel industry 
in the Mahoning Valley is attributed by President J. A. Campbell, 
Youngtown Sheet & Tube Company, largely to accumulation of 
orders. “It is not due to the placing of large orders,” he states, 
“as the consumer is buying what he actually needs and no more 
since he is expecting further decline in prices.” 

“The fact that buyers are placing large orders for immediate 
requirements is, however, an encouraging feature of the situation. 
It shows that stocks are running low and the necessity of replen- 
ishing them is growing greater every day. For instance, railroads 
have been using every mound of material, shipping rail plates 
and spikes from New York to Chicago in an effort to use up all 
their stock before placing new orders. This must necessarily 
produce new and increased business in the near future. When all 
their supplies are exhausted, they will be compelled to go into the 
market.” 

He believes an upward movement has started in the industry, 
which will carry average operations to 40 per cent. during Sep- 
tember and October. Inflow of new business is not sufficient, 
however, he states, to warrant the assumption that the current 
operating rate will be maintained throughout August. He 
contends there must be a general reduction in freight charges, 
not only effecting steel and raw materials entering into its 
production, but all lines- of commodities, before there can be 
permanent prosperity. 


WANTED 
MANAGING DIRECTOR OF SALES 


For a company making Sanitary and a general 
line of tin cans. Must have broad sales experi- 
ence, and up-to-date ideas of handling trade and 
salssmen. A good position for the right man.— 


Address Box A-893 care of The Canning Trade. 


130 N. WELLS STREET 131 STATE STREET 
Chicago, Ill. Boston, Mass. 


Cc. L.. JONES & Co. 


BROKERS 
CANNED FOODS AID PRESERVERS SUPPLIES 


(We can serve a few more desireable accounts) 


HIGHEST QUALITY 
Chili Sauce 
Tomato Catsup 
Whole Tomato Puree 


Greenabaum Bros., Inc. 
SEAFORD, DELAWARE 
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Ve 24 THE CANNING TRADE. 
: TWO OF OUR SPECIALTIES 
RETORTS 
Manufacture Ay 
All sizes in 
— = Continental Can Company, Inc. 
“ Immediate — will quote prices on Cans upon 
ROBINS BECKETT CAN CLEANER 
: 
© 
Fidelity Can Company 
ine for tops, bottoms an ies. Single a 
mate cleans tops and bottoms only. -” Baltimore, Md. 
| ; A. K. ROBINS & GO. 
MD. Prices Quoted on Request 
t 
(A) ATLANTIC CAN CO. 
i siden 


THE CANNING TRADE. 


CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. ****Many 
canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 
Baltimore figures corrected by these Brokers: (t)Thos. J. Meehan & Co. (t)Jos. Zoller & Co.,Inc. (§)Wm. C. West & Co. 
(*)H. H. Taylor & Son. New York prices corrected by our special Correspondent. 


CANNED VEGETABLES CANNED VEGETABLE PRICE£—Continued. CANNED FRUIT PRICES—Continued. 
ASPARAGUS*—(California) alte. N.Y. Balt. N.Y 


No. 2% White Mammoth..$4 96 PEARSt—No. 3, Standards in Water..... 190 
Syrup... 2 55 


New York State No. 2, Bahama Sliced E 
SWEET POTATOESI-No.2, Standard Out 
No. 3 8td.f.o.b.Balto 1 50 
“Std. f.0.b. Co. 1 50 > 
2%, Hawaii Sticed Extra 3 75 
TOMATOESt-No. 10, Fancy, f.0.b. Bal. Out ae 
Jersey, 
Stand., Balto 4 35 
Stand. “ Co... 425 
3, Sani. 5% in. oans 1 45 tand. ...... 


Jersey, f.o.b. Co. Out 
BAKED BEANSt-No. sense Ex. Std., “ Balto. 1 50 


10, 
PLUMSt—No. 2, 


APPLESI-No. 10. -0.b, 


APRICOTS—No. 2%, Cala Choice..... “10, Standard Water...... 
CORN{—No. 2, Std. Ever., f.o.b. Balto. 1 10 BLACKBERRIES§—No. 2, Standard... 
Evgr.,f.0. b. Co... 1 16 10, CANNED FISH 
Std. Shoepeg f. o. b. Co. 110 3, = neues 
Std.Shoepegf.o.b.Balto. 1 20 2, Preserved... 
Ex.8td.Shoepegf.o.b.Co. 1 20 2, In Syrup.... 4Flat 
Fey Shoepeg f.o.b.co. 1 30 BLUEBERRIES—No. 10, Maine 
Std. Maine Style Balto 1 05 OYSTERS§— 5-02. Standards 
S8td.MaineStylef.o.b.Co. 1 10 
Ex. Std. Maine Style..... 1 20 
Ext. Std. Style f.o.b. Bal. 1 20 Red “ 
Extra f.o.b. County White “ 
%, 

: 1 Cohoe, 
HOMINYS—NO. 8. LY Out Red 10,Sour pitted... 
Standard, Bplit.. Choice 2%s Stand 

3% GOOSEBERRIES$—No. 2, Stand. 


ey PEACHES*—No. 2%, Cal. Stand. L. C... 3 25 

ORR A AMD }H?- 2. “ By. Std. 3% 

No. 1, Ex. Sliced Yellow 1 80 

PEASt 2s—No. 1, Sieve......f 0 b factory PEACHESt—No 
No. 2, “ 5 


3. 

w—No. 4, 
—No.5 

per case 


% - O. B. Eastport, Me., 1920 pack 
No.1, EJ Stds. No,4Sieve 76 Yellow 2 25 2 65 
Sifted te 3 key 


White.. 2 75 
3 


4 Yellow 3 00 as carton. 
“ Fancy Petit Pois Selected, Yellow..... 3 50 mus‘ard keyless 
*4 mustard keyless... 
PUMPKIN{—No 3 Standard California, per ese 


No. 3, Standa.ds, White. 2 00 


Clq 


Stan 
"2%, Cal. oast “ Ex.” 
0 = “ 8, Seconds in Water....... .... 


SBASR SASK ASSES 


RX SSRSRRAS 


135 
Out 
Out 
2 90 
2 35 
275 
3 00 = 
10 00 
“40, Crushed Extra......... Out 9 00 
= 35 Eastern Pie Water... Out —..... 
a. In Sauce........ 80 Out Stand., 1 45 1 10, hin Out 7 75 
Stand. Co..140 Porto Rico............ 1000 Out 
“ 2 Stringless, Std..........100 110 = RASPBERRIES§—No 2, Black Water. 2 50 
TOMATO PULPT-No. 10, Standard....... 2 75 “ Black Syrup. 2 75 
STRAW- No. 2, Ex. Stan. Syrup. 5 50 
“  gtandards..... ...... 215 CANNED FRUITS BERRIES§— “ Preserved..............220 Out 
“2 “  Soaked..........100 105 APPLES—No. 10,/ Me. Extra Preserved....225 Out 
“ 9, Red Kidney, Stand... 120 Out Mich Out 
“1, Extra Preserved.....130 Out 
EETSt—No. 3, Small, Whole............160 Out 500 
“@ Standard," ............ 1 05 116 5 00 Out 1, 1 2 Out 
1% 
12% 145 
115 140 
22% 290 : 
220 285 
200 Out 
265 325 
10 110 
Out 
Out Chums, Talls............ 95 
SPINAOH!—No. 3, Standard................. 1 65 PEARS{—No. 2, Seconds in Water........ Cal. 4s Blue 
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THE CANNING TRADE. 


Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale--Factories 


FOR SALE—Canning Factory. Jessup, Maryland—B. & O. R. R., 
15 miles from Baltimore—including large two-story warehouse, good 
sheds, also two large touses for employees. Two and one-quarter 
acres of ground, wagon scale, two boilers, two engines two good large 
wells, water tanks, steamand water piping. Plant wired for electric 
light. Attractive price’ Tomatoes, string ess beans, peas, sweet po- 
tatoes, etc., can be contracted for in immediate neighborhood. Ad- 
dress Chas. G. Summers & Co.. Baltimore, Md. 


For Sale—Machinery 


FOR SALE—In stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and re- 
built. Address Louis A. Tarr, Inc., 203 W. Conway St., 
Baltimore, Md. 


FOR SALE—250-gallon steam jacketed copper kettle with 
agitator and scrapers; 
Sprague Lowe tomato steamer; 
Merrill Soule 4-pocket can filler for No. 1 cans, without 
cooker hopper; 
Rotary Tomato Washer, screen type; 
Galvanized Bucket vegetable conveyer; 
Sprague Lowe Sanitary Pulper; 
Two copper coils for 6x 6 round tank; 

All in first-class condition at half the price of new. 

S. C. Morris, 105 Liberty Street, Brooklyn, N. Y. 


USED MACHINERY FOR SALE—On account of vacating 
our Baltimore Factory: 

1 Zastrow Crane. 
1 Huntley Tomato Washer and Scalder. 
1 Link-Belt Skinning Table 120 Skinners. 
1 Link-Belt Skinning Table 60 Skinners. 
4 52x54 Closed Process Kettles. 
1 52x54 Open Process Kettle Steam Connections. 
2 52x54 Cooling Tanks. 
9 Process Crates for above. 
6 Crate Tops for above. 
1 
1 
1 
2 
1 
1 
1 


to te 


Peerless Syruper, New Valves. 
Sprague Syruper. 
Ayars Syruper, 
Ayars Tomato Fillers No. 3 Sanitary Cans. 
Ayers Tomato Filler No. 3 Hole and Cap Cans. 
Souder’s Tomato Packing Table. 
Westinghouse Air Compressor, size 8; steam 1% in.; 
air discharge, 1% in. 
75 Iron ‘Stools. 
1 12x18 Skinner Hor. Slide Valve Engine, 
Wheel; 36x14 Pulley. 
6x7 Vertical Slide Valve Engine. 
3x4 Vertical Slide Valve Engine. 
51%4x3%4x5 Blake Duplex Pump. 
Worthington Pump. 
4144x3%x4 Deane Pump. 


15 General Elec. A. C. Motor, 220 V., 60 Cycle, 900 
20th Century Kemp Gas Machine, 
Pulleys, Hangers, Shafting and Belting. 
115 H. P. A. C. Motor, 220 volt, 60 cycle, 1140 R. P. M. 


Torsch Packing Co., Baltimore, Md. 


72” Fly 


FOR SALE—A complete assortment of fruit, vegetable and 


oyster labels at special bargain prices. Address Box A-890 care 
The Canning Trade. 


FOR SALE—One Queen Ann Corn Cooker Filler, fitted for 
No. 2 sanitary cans; in good condition. One Hawkins Exhaust 
Box; fine condition. One Reeves Speed Transmission. South 
Lebanon Pres. Co., Lebanon, Ohio. 


FOR SALE—Brand new Elgin filling machine, No. 375, 
Model B, plunger type; equipped with motor drive. This ma- 
chine cost, complete, $1600.00, and hag never been taken out of 
the crate, will sell it for $750.00 f. 0. b. Memphis. 

D. Canale & Co., 408 S. Front St., Memphis, Tenn. 


FOR SALE—4 Exhaust Boxes, 13 feet long, for No. 2 and 
No. 3 cans; can be shortened if desired; equipped with non- 
jam chains; 1 Can-cleaning Machine, %-horsepower Motor, 


will clean 800 to 1,000 cases per day. Charles M. Scott Pack- 
ing Co., Dover, Del. 


Wanted— Miscellaneous 


WANTED—Small retort, with crates. 
about 250 No. 2 cans. 
Ellicottville, N. Y. 


One that will hold 
Must be in Al condition. G. A. Fitch, 


_ WANTED—Quotations and samples on green asparagus 
tips, telephone peas, sweet and sour cherries, raspberries, cur- 
rant jelly, gooseberry jam. Johnson’s Home Canning, Inc., 
Bethlehem, Conn. 


EMPLOYMENT EXCHANGE. 


HELP WANTED. 


WANTED—General factory superintendent for peas and 
corn. Must be quality packer. Position open at once. 
B-892, care of The Canning Trade. 


Address 


WANTED—iman who thoroughly understands the cooking of 
jams and jellies and packing of same in cans and glass. State 
experience, references, and salary desired. Address Box B-891, 
care of The Canning Trade. 


SITUATIONS WANTED. 


WANTED—Position wanted as superintendent or assis- 
tant in can manufacturiug plant by one who thoroughiy under- 
stands manufacturing all kinds of tin cans, both plain and 
lithographed. Has had years of experience turning out volume 
production at a minimum cost, also broad general experience 
in handling labor as well as can making equipment. Is steady 
and reliable and is desirous to connect with pragressive con- 
cern. Salary reasonable to start. First class references. 
Address Box B-881 care The Canning Trade. 


OPEN FOR PROPOSITION—Man of 18 years’ experience 
as can salesman. Have covered half of the United States; am 
acquainted with canners and specialty men in all sections. Ad- 
dress Box B-888 care The Canning Trade. 


WANTED—Position as manager or superintendent thor- 
oughly familiar with the manufacturing of Pork and Beans, Cat- 
sup and Tomato products. Address Box B-889 care The Canning 
Trade. 
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THE CANNING TRADE. 


WANTED—Graduate Mechanical Engineer, 32 years, mar- 
ried, 6 ft. tall, 205 pounds, pleasing personality, organizing 


ability, and reputation for getting things done. Broad general Why Not El Iminate 
experience in factory improvement and operation. Special ex- i 
perience in re-constructing and operating tomato and fruit the chief cause ofswells and flat sours by the useof . 


products plant along mechanical and scientific lines. Desires 
to become connected with progressive concern. Rock bottom 
salary with bonus arrangement will be accepted to get started 
with right concern. Best references. Address Box B-873 
care The Canning Trade. 


WANTED—Position as Superintendent Processor by an mhich insures safe, superior, 
expert with years of experience in packing high-grade fruits your supply house. 
and vegetables of all kinds; also, Ribbon Cane Syrup. I un- 


Wryando 


and Cleanser” 


derstand all machinery used, including double seamers. Can Over 2,000 distributing ters insure prompt 
remodel old plants or build a new one to the best of advantage. delivery and short haul. 
I am a good manager of help and can get results. Am sober, 
steady and willing to hustle. (The Middle West preferred.) The J. B. Ford Co., Sole Mnfrs., Wyandotte, Mich. 
Reference furnished. Address No. 612 East Grand River St., 
Clinton, Mo. 
WANTED—Position as manager of canning plant. Ex- 
perienced in packing jams, green beans, tomatoes, apples etc. 
Qualified by experience to plan building and processes, install 
machinery and equipment from ground up. Address Box CANTON BOX COMPANY 
B-886 care of The Canning Trade. 2501 to 2515 Boston St. Baltimore, Md. 
WANTED—Position as superintendent and processor with PA G K N G B Oo X E Ss 
a reliable, progressive canning and preserving company, requir- Made up or in Shooks. Cargo or Carload, 
ing the services of a high class man with proven ability and 
reputation. Over 25 years practical experience in packing 


highest quality fruits and vegetables of all kinds, also jellies, 
jams, preserves marmalades, etc. Desire larger field. Can 
build, remodel and install machinery. Good manager of help. 


| Salary reasonable to start. Highest references. Address Box The Baltimore Box and Shook Company 


B-878, care of The Canning Trade. 


MANUFACTURER—— 
WANTED—Position as salesman with several years exper- Canned Goods Cases 
ience in canning machinery desires to make a change. Have 
g general knowledge of canning process and capable of advising 901 S. CAROLINE STREET BALTIMORE, MD. 


best methods. Address Box B-887 care of The Canning Trade. 


Stevenson Automatic Lock 


Body Forming Machine 


This machine is adapted to Form- 
ing, Locking and Soldering the 
bodies of either round, square or ir- 
regular cans, and is furnished with 
soldering attachments for soldering 
the bodies, or without soldering at- 
tachment, alsowith orwithout notch 
ing attachment for dry products. 

The body blanks can be fed by hand 
to the machine, or it can be equip- 
ped with a feeding attachment. 


The machine is easy of adjustment. 
and can be quickly changed for 
various size cans: is constructed of 
the very best workmanship and ma- 
terial, and is of the latest design, 
and improved mechanical con- 
struction. 


2% to 4% in. Diam Length 54% in. 
4 8%" "40 


STEVENSON & CO,, Inc. 
601-6 S. Caroline S. 
‘Patents Applied for’ BALTIMORE, MD. 
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Clean, White Filtermasse 
Filters Your Fruit Juices 


THE CANNING TRADE. 


Snow-white cotton pulp in Kiefer 
Filters gives luster and brilliance to 
fruit juices without lessening the 
flavor or imparting a foreign _ taste. 


No other agent is necessary, and your 
product has a sparkle and polish that 
makes it stand out prominently among 
competing lines. 

We make many different types and 
sizes of Filters for clarifying all kinds 
of liquids. 


Write for Catalog 


THE KARL KIEFER MACHINE CO., 


CINCINNATI, OHIO. 


All that a Sood tester 


» Should be! 


This machine tests cans for leaks in water un- 
der air-pressure, at the rate of 1£0 per minute. 


The back-plates have accurate screw-adjust- 
meats, allowing the correction of rubber-leaks 
under water. 

The cans enter one side and are discharged 
at the other, making a continuous run in the 
direction of the “Automatic Line.” The leaking 
cans are automatically discherged into a separ- 
ate chute, apart from the good cans. 

This machine pumps it’s own air, is under the 
instant control of the attendant and may te 
easily changed for a can of different size. 


Cameron Can Machinery Co. 
240 N. Ashland Avenue 
CHICAGO 
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THE CANNING TRADE. 


This Name Stands for 


“Efficiency in the Canning Plant.” 


The performance of Kook-More 
Koils, the Indiana Pulper and 
Pulp Finisher and other Lang- 
senkamp products establish a 
new standard for canning plant 
equipment.. When in need of 
anything for the canning plant, 
always consult 


F. H. LANGSENKAMP 


INDIANAPOLIS, U. S. A. 


A Good PRODUCT plus an 
attractive “GAMSE LABEL” 
your Can— 


properly displayed: 


spells “SUCCESS” 


We operate MORE LITHOGRAPHIC 
High Speed Offset Presses—than any 
house in Baltimore and can save you © 


MONEY on your Labels. *. Write Us 


GAMSE BRO. 


LITHOGRAPHERS 


‘bamse Building, BALTIMORE, MD. 
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THE CANNING TRADE. 


What would you say is 
good brokerage service? 


—Quick and accurate execution of orders 

—Up-to-the-minute Quotations 

—Prompt acknowledging of orders and 
remittances and mailing of notices of 
execution 

—Prompt delivery of cash or securities 

—Accurate monthly statements of ac- 
count 

—Late market news and easy-to-read 
stock reports and a 12-page weekly 
market publication. 


We are prepared to give unexcelled 
service in handling your market trans- 
actions in the New York Curb Market 
stocks. 
Call, phone or write 
BALTIMORE OFFICE, 433 EQUITABLE BUILDING 
Telephone, St. Paul 8451 
DIRECT PRIVATE WIRES 


New York Chicago Boston Philadelphia 
Pittsburgh Detroit Baltimore Cleveland 


JONES & BAKER 


Members New York Curb Market 


| 


SALES OFFICES 
S OFFICES and FACTORIES 
LONDON, —-~: Pocock Street, Blackfriars Road 


ERGER & CARTER COMPANY, Pacific Coast Representatives 


E. W. Bliss Company 


Main Offices: BROOKLYN, N. Y., U.S. A. 
American Factories: BROOKLYN, N. Y. ial HASTINGS, MICH. 


2-c 


IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam, or open bath process. 


ZASTROW 
MACHINE CO. 


Inc. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO. W. ZASTROW 


FIVE GALLON CANS 


The Corn Products Refining Co 
at their plant in Argo, Ill, are 
equipped with ““BLISS’? Can Mak- 
ing Machinery. 


The machine in the foreground is a 
“BLISS”? No. 30 Arch Power Press, 
and it is shown panelling, forming 
the hoo and bending sides at right. 
angles on the 5 gallon Mazola cans 
The picture gives a glimpse into one 
corner of their busy can shop. 


S, FRANCE, St. Quen 


les Angeles Francisco 


14 
| MADE 
ZA stRow 
- 
— 
— 
at 
E 
ue 
: 


THE CANNING TRADE. 


Nothing picks up dirt like a 
tomato. Laying in the field in 
all sorts of weather, dirt is bound 
: i matter for there is a sure and eco- 
nomical method for making it 
‘virgin’ clean. The MONITOR 
Cylindrical Washer never miss- 
es-it does not injure the stock- 
it uses fresh water and it reduces 
the mould bacteria count. Right 
now you need it for it’s bound 
to save you money. 


Canadian Plant HUNTLEY MFG. CO. AK RORINS. CO. 


Baltimore, Md. 
HUNTLEY MFG. CO., Ltd. BROWN, BOGGS CO., Ltd. 


Tilsonburg, Ont. P. O. Drawer 25 SILVER CREEK, N. Y. BERGER a CARTER CO. 


San Franciscy, Calif. 


“THE 


s are the Highest S iS 


of Artistic erit — for Commercial Value. 
Stecher ©. 
Rochester, N-Y. 


oh 


36 THE CANNING TRADE. 


WRITE FOR 


BIG REDUCTION 


IN PRICES OF 


Pulp Machines and Pulp Finishing Machines 


The Sinclair-Scott Company 
Wells and Patapsco Streets BALTIMORE, MARYLAND 


H. D. DREYER & CO., Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBANNA AND SPRING STREETS, BALTIMORE 


SLAYSMAN & COMPANY 


Automatic Can Making Machinery 
BALTIMORE, MD. 


666666666 666666 666666666666 6666666666666 666¢ 


Viner FEEDER with Distributer 


On Every Viner is Economy 


No viner can do satisfactory work when its beaters 
are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 
essential to best results. 


Hamacheck Ideal Viner Feeders with distributer are 
the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
peers ee feeder, are so large that it is not unusual to hear pea 
Canada and France 
packers say that Ideal Viner Feeders more than save 
their cost each season. 


OVER 1500 IN USE 


FRANK HAMACHECK, Kewaunee, Wisconsin 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 
ESTABLISHED 1880 


WHERE TO BUY " 


———<the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 


BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, w “yo 
La Porte Mat & Mfg. Co., La orte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable and fruit. 
Ayars Machine Co., Salem, J. 
Huntley Manfg. Co., Silver Creek, N. XZ. 
A. K. Robins & Co., Baltimore. 


Blowers, pressure. ‘See Pumps. 


BOILER COMPOUND 
Jos. Dixon Crucible Co., City, J. 
Grasselli Chemical Co., Cleveland, 


RS AND ENGINES, steam. 

Bw. & Sons Co., Chicago. 
a, Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co. Baltimore 
Bottle Capping Machines. Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ 
Ayars Machine Co., Salem J. 
Karl Kiefer Machine Co., oO. 


BOTTLERS’ SUPPLIES. 
Karl Kiefer Machine Co., “Cincinnati, oO. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, wood. 
Baltimore Box & Shook Co., Baltimore. 
Box Co., Baltimore. 

H. Dreyer & Co., Baltimore. 
Box Co., Louisville, 

National Association of Box Mfrs., Chicago. 

Boxes, corrugated paper. See Corrugated 
Paper Products. 

Boxing Machines, can. See Labeling Machines, 
cau. 


~ ER 
Cc. L. Jones % Co., Chicago. 
J. M Zoller Co., Baltimore, Md. 
Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Enameled 


Buckets. 
Buckets, wood. See Cannery Supplies. 


RNERS, oil gas, gasoline, etc. 
A. as Robins & Co., Baltimore. 


BY-PRODUCTS, machine 
Edw. Renneburg & Sons Co. * Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. See Conveyors and Carriers. 


CAN COUNTERS. 
Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem, N. J. 
Can Fillers. See Filling ee 


CANMAKERS’ MACHINE 
Ams Machine Co., Max, New York City. 
EK. W. Bliss Co., Brooklyn 


Slay sman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

€an Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIE: 
Machine Co., N. J. 
K. Robins & Co., Baltimore. 
Sinclair. Scott Co., Baltimore. 
Zastrow Machine’ Co., Baltimore 
Canning Experts. See Consulting Experts, 


Can Openers. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Canmakers’ Machinery. 
CAN-WASHING MACHINES. 
Morral Bros., Morral, O. 
Capping Machines, bottle. See Bottlers’ Mchy. 


Consult the advertisements for details. 


CANS, tin, all kinds. 
American Can Co., New York. 
Atlantic Can Co., "Baltimore. 
Ww. Boyer & Co., Baltimore. 
Continental Can Co., Syracuse, N. Y. 
Fidelity Can Co., Baltimore. 
Heekin Can Co., Cincinnati, oO. 
Thos. F. Lukens Co., Philadelphia, Pa. 
Phelps Can Co., Balt: timore. 
Southern Can Co., Baltimore. 
Whitaker-Glessner Co. 


Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 
Ayars ey Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 


Capping Machines, colderless. See Closing 


Machines. 
Capping Steels, soldering. See Cannery Supls. 


CARRIERS and egy gravity. 
Karl Mach. 


Cartons. See Corrugated Paper Products. 

Catsup Machinery. For the preparatory work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 

Chain Belt Conveyors. See Conveyors. 


Chain for elevating, conveying. See Convey- 
ors. 


Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 


AND GRADING MACHINERY, 


ruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 
— 4 rain Cleaner Co., Silver Creek. 


GOLEANING & GRADING MAQOHINERY, 
peas, bean, seed, etc. 

Huntley Mfg. Co., Silver Creek, N. Y. 

Invinci a rain Cleaner Co., Silver Creek, 
K. ‘lias & Co., Baltimore. 

Scott Co., * Baltimore. 


Cleaning and Washing Machines. bottle. See 
Bottlers’ Machinery. 


Cleaning Machines, can. 
Clocks, process time. 


See Washers. 
See Controllers. 


CLOSING MACHINES, open top cans. 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn 
Caneron Can Mehy Co., 
Coated Nails. See Nails. 
Coils, copper. See Copper Coils. 

Condensed Milk Canning Machinery. See 

Milk Condensing Mchy. 


Ill. 


COLORS, Certified for foods. 
National Aniline & Chemical Co., New York. 


CONVEYORS & CARRIERS, canners. 
. W. Caldwell & Son Co., Chicago. 
La Porte Mat & Mfg. Co., La Porte, Ind 
Link-Belt Co., Chicago. 
A. K. Robins & Co., Baltimore. 


COOKERS, continuous 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. 

Cookers’ retors. See Kettles, a: 
Cookers and Fillers, corn, See Corn Cooker- 


ers. 
Coolers, vegetable and fruit canners. 


COPPER COILS for tanks, 
F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Baltimore. 


co. CUTTERS. 
Mors Bros., Morral, Ohio. 
A. R. Robins & Co., ‘Baltimore. 


CORN SHAKERS (in the can). 
Ayars Machine Co., Salem, N. J. 


CORN HUSKERS and SILKERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
a rain Cleaner Co., Silver Creek, 


Morral Bros., Morral, Ohio. 


Corn ga and Agitators. See Corn Cooker. 
Fillers. 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, etc.) 
The Container Club, Chicago. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Stecher Litho. Co., Rochester, 
U. S. Ptg. & Litho. Co., Norwood, Ohio. 


Counters. See Can Counters. 
Countershafts. See Speed Regulating Devices. 


Pegg and carrying machines. 
K. Robins & Co., 
Sinclair Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 
Edw. Renneburg & Sons 
A. K. Robins & Co., Baltim 
Zastrow Machine Co., Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy 
Dating Machines. See Stampers and Markers. 
DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Southern Can Co., Baltimore. 
Dies, can. See Canmakers’ Mchy. 


DISTRIBUTING SYSTEMS, corn. 
H. W. Caldwell & Son Co., Chicago. 
Double-Seaming Machines. See Closing Mchs. 


DRYERS, drying machinery. 
Idw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Warehouse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and En 
“a -lined kettles. See Tanks, 

ned. 


es. 

glass- 
EVAPORATING MACHINERY. 

Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 
rv ars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies. 
Farming Machinery. 


Fertilizers. 


FIBRE CONTAINERS for food (not her- 
metically sealed). 
American Can Co.. New York. 
Continental Can Co., Ine., Syracuse, Chicago. 
The Container Club. Chicago. 


Hinde & Dauch Paper Co., Sandusky, Ohio. 


FIBRE PRODUCTS, boxes, boxboard, etc. 


Hinde & Dauch Paper Co., Sandusky, Ohio. 

eg and Cookers. See Corn ker- 

Filling Machines, bottles. See Bottlers’ Mchy. 
FILLING MACHINES, can. 

Andersonu-Barngrover Mfg. Co., San Jose, Cal. 

Ayars Machine Co., Salem, N J. 

Huntley Mfg. Co., Silver Greek, N. J. 

Karl Kiefer Machine Co., Fe Re Ohio. 

Morral Bros., Morral, Ohio. 

. K. Robins & Co., Baltimore. 

Sinclair-Seott Co., Baltimore. 

—_— Machine, syrup. See Syruping Ma- 
chines. 


sg MACHINES, catsup, etc. 
Ree Indianapolis. 
Robins. Co., Baltimore. 
Sinclair Scott Co., Baltimore. 
FLUX, soldering. 
Grasselli Chemical Co., Cleveland, Ohio. 
Food Choppers. See Choppers. 
Friction Top Cans. See Cans, tin 
fruit Graders. See Cleaning and Grading 


Mehy., fruit. 
Fruit Parers. See 
FRUIT PITTERS and 

Huntley Mfg. Co., Silver a 'N. Y. 

Fruit Presses. See Cider Makers’ Mchy. 

Gasoline Firepots. See Cannery Supp es. 

Gauges, — time, etc. See Power Plant 
Equipment. 


| 


GEARS, silent. 
H. W. Caldwell & Son Co., Chicago. 
GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lined. 


Governors, steam. See Power Plant Equip. 


Grading Mches. See Cleaning and a | Mchy. 

Gravity Carriers. See Carriers and Con- 
veyors. 

Green Corn Huskers. 


See Corn Huskers. 
Green Pea Cleaners. 


See Cleaning and Grad- 
ing Mchy. 
Hoisting and Carrying Mches. See Cranes. 


Hominy Making Machin 
Hullers nd Viners. See Pea. ‘Hullers. 
Huskers and Silkers. See Corn Huskers. 
Hydrometers (for determining the Density 


of Syrapers, Brines, etc.) See Cannery 
Supplies. 
Ink, can stamping. See Stencils, 
INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, 
Chicago. 


Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 
F. H. Langsenkamp, Indianapolis, Ind. 
Emil Schaefer, Philadelphia, Pa. 
Jars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 
Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain or jacketed. ~ 
F. H. Langsenkamp, Ind. 


Kettles, enameled. See Tanks, glass-lined. 


KETTLES, p 
Ayars Machine Co Salem, N 7 5 
Edw. Renneburg e% Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 


IVES, miscellaneo 
A. K. Robins & Co., Baltimore. 


KRAUT MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 


LABEL Manufact 
Calvert ‘Co, “Detroit. 
H. Gamse & Co., Balti more 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., a 
Litho. Co., Rochester 
U. S. Printing & ‘Litho. Co., acta Ohio. 


LABELING MACHINES 


Fred. H. Knapp Co. Westminster, Md. 
Morral Bros., Morrai, 0 


LABORATORIES for analysis of goods, 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, etc. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MOHY. 
Ayars Machine Co., Salem, N. J. 
H. R. Stickney, Portland, Me. 


MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 
eer =~ Filling Machines. See Filling Ma- 
chines. 


Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Edw. Renneburg & —_— Co., Baltimore. 
Packers’ Cans. 
Pails, tubs, etc., fibre. mee Fibre Containers. 


PAIN 
Jos. ie Cracible Co., Jersey City, N. 
Paper Boxes. See Corrugated Paper re 


Paper Cans and Containers. See Fibre Con- 
tainers 


Paring See Knives. 


PARING MACHINE 
Sinclair-Scott Co., 


PASTE, canners’. 
Arabol Mfg. Co., New York City. 
Continental Mfg. Co., Philadelphia. 
F. H. Knapp Co., Westminster, Md. 
Western Paste and Gum a. Chicago. 


PEA-and SEED. 
Leonard Seed 
J. B. Rice Seed Co. Cambridge, N. Y. 


WHERE TO BUY—Continued 


PEA CANNERS’ MACHINERY 
Anderson-Barngrover Mfg. Co., San Jose, ‘Cal. 
Ayars Machine Co., Salem, N. J. 
oo. Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 


Pea Harvesters. See Farming Machinery. 


ea Hullers and Vin 
Chisholm Scott Co. Columbus, Oo. 
_ Frank Hamachek, ‘Kewaunee, Wis. 


ea Vine Feeders. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


PEELING KNIVE 
A. K. Robins & Co., Baltimore. 


Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PEELING TABLES, continuous. 
Anderson-Barngrover Mfe. Co., San Jose, Cal. 
Ayars Machine Salem, N 

Link-Belt Co., Ch icago 
A. K. Robins & Co., Baitimore. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes. Baskets, etc. See Baskets. 
ees > | Belts and Tables. See Pea Canners’ 
Mchy. 


PINEAPPLE MACHINERY. 
E. J. Lewis, Middleport, N. Y. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. 


See Scales. 
Picking Belts and Tables. 


See Pea Canners’. 


PLANT 
H. Pw Caldwell & Son Co., Chica 
Joseph Dixon Crucible Co., Secsy. City, N. J. 
Link-Belt Co., Chicago. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
Equipment. 

PRESERVERS’ MACHI 

Karl Kiefer Machine Co., Cincinnatl. 


PULP MACHINERY. 
H. Langsenkamp, Indianapolis. 
K. Robins & Co., Baltimore. 
Seott Co., Baltimore. 


UMPS, air, water, brine, 
ine Machine Co., Max, New York: City. 
Regulators for Cookers. etc. See Controllers. 
Retort Crates. See Kettles, process. 

Retorts, steam. See qos process. 
Rubber Stamps. See Stencils. 
(syrup testers). 


See Cannery 
Supplies. 


SALT, canners. 
Colonial Salt Co., Chicago; Akron, O.; Buffalo. 


Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 

top) cans. See Can 

Sardine Knives and Scissors. See a 
SCALDERS, tomato, 

Anderson- Barngrover Mrs. Co., San Jose, Cal. 

Ayars Machine Co., Salem. N. J. 

Huntley Mfg. Co., ‘Silver Creek, 7. 
Renneburg Sons Co.. Haltinore. 

A. K. Robins & Co., Baltimore. 


Scalding and Picking Baskets. 

Scrap Bailing Press. 

Screw Caps, bottle. See Cap 

Sealing Machines, bottle. ies Bottlers’ Mchy. 

sates Machines, sanitary cans. See Closing 
achines. 


See Baskets. 


SEEDS, canners’, all ein. 
Leonard Seed Co., Chic 
J. B. Rice Seed Co., Cambridge, 
Separators. See Pea Canning Mchy. 


SHEET METAL WORKING MACHINERY. 
FE. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
Shooks. See Boxes, Crates, etc. 


SIEVES AND SCREE 
Huntley Mfg. Co., Biter 
Sinclair-Scott Co., Baltimore. 


SILKING MACHINES, 
Huntley Mfg. Co., Silver 
fruit and vegetable. See and 
Slicers. 
SOLDER. 
Thos. F. Lukens Co., Philadelphia, Pa. 
Sorters, pea. See Cleaning & Grading Mchy. 


SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Sinclair Scott & Co., Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 


STAMPERS AND MARKERS, 
Ams Machine Co., Max, New York re City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 


Steam _ Covering. See Boiler and Pipe 
Coverin 


Steam Retorts, See Kettles, process. 


STEEL STOOLS, CHAIRS, Etc. 
STENCILS, marking pots and brushes, brass 


checks, —- and steel type, burning 
brands 


A. K, Robins ‘Co., Baltimore. 


STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN oa. 
Iiuntley Co., Silver Creek, 
Invincible Grain Cleaner Co., 
E. J. Lewis, Middleport, N. 

A. K. Robins & ©e., Baltimore. 


Snags, engine room, line shaft, etc. See 

ower Plant Equipment. 

Supply House and General ‘Agents. See Gen- 
eral Agents 

Switchboards. ‘See Electrical Appliances. 

SYRUPING MACHINE. 

Anderson-Barngrover Mfg. Co., San Jose, Cal. 

Ayars Machine Co., Salem, N. s. 

A. K. Robins & Co., Baltimore. 

Syrup Testers (saccharometers). See Micro- 
scopic Apparatus. 

Tables, See Pea Canners’ Mehy. 


Creek. 


TANKS, METAL. 
F. H. Langsenkamp, Indianapolis. 
Slaysman Co., Baltimore, Md. 


TANKS, glass lined 5 
F. H. Langsenkamp, Ind. 


wooD 
. Caldwell Ky. 
Temperate Gauges. See Recording Instru- 
ments, 


Temperature Regulating Apparatus. 
trollers. 

Testers, can. See Canmakers’ Mchy. 

Ticket Punches. See Stencils. 

Time Controllers, process. See Controllers. 

Tin Lithographing. See Decorated Tin. 


See Con- 


TIN PLATE, canmaker: 
Carnahan Tin-Plate nv Sheet Co., Canton, O. 
Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. 7. 

Huntley Mfg. Co., Silver Creek, N. Y. 
Belt Chicago 

K. Robins & Co., _ 
as Seed. See Seeds. 


TOMATO WASHERS. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Superior Boiler Works, Marion, Ind. 
Transmission Machinery. See Power Plant 
Equipment. 
Trucks, Platform, ete. See Factory Trucks. 
Tumblers, glass. See Glass Bottles, etc. 
Turbines. See Electrical Machinery. 
= Speed Countershafts. See Speed Reg- 
ulators. 


VALVES. 
H. W. Caldwell & Sons Co., Chicago. 
Vegetable Corers, etc. See Corers and Slicers 
Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 


VINERS AND HULLERS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 
Warehouses. See Storage. 
Washers, bottle. See Bottlers’ Machinery. 
Washers and scalders, fruit, etc. See Scalders. 


WASHERS, can and jar. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Washing and Scalding Baskets. See Baskets. 

Windmills and Water Supply Systems. 
Tanks, wood. 

Wiping can, Canmakers’ Mchy. 

Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 

Wrappers, paper. See Corrugated Paper 
Products. 

Wrapping Machines, can. See Labelling Mchs, 


ANDOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich. 


THE CANNING TRADE 


Evaporated and Condensed Milk CANS Fruit and Vegetable CANS Oyster and Shrimps CANS 
PHELPS CAN COMPANY 


To Insure 
FOUR FIVE HUNDRED 
SEPARATE MILLION CANS 
FACTORIES PER ANNUM 
ADDRESS 
PHELPS CAN COMPANY 
Foot of Lawrence Street. Baltimore. Md. Plants at: w. va. Newt Ohio, 


too 


catch or tear your product. Internal bushings permit interchange with corresponding sectional flight conveyor, the same 
standards being preserved. From 3 inch to 16 inch diameter in black or galvanized steel. 


STEEL CONVEYOR TROUGHS black or galvanized, plain or perforated bottoms. 
Box ends, countershaft drive ends and conveyor hangers. 
A complete line of ELEVATING, CONVEYING and POWER TRANSMITTING{;MACHINERY. 


H. W. CALDWELL & SON CO. 


LINK-BELT COMPANY, OWNER. 
CHICAGO, 17th & Western Ave. 
NEW YORK, 50 Church St. 


CALDWELL “HELICOID” SCREW CONVEYOR with flight rolled from a single strip of metal, no laps or rivets to 3 
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SUBSCRIPTION: 


U. S.....$3.00 per year 


THE CANNED FOOD A UTHORITY OF THE WORLD Canada. $4.00 per year 


Foreign $5.00 per year 
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THE CANNING TRADE. 


The Wheeling Sanitary Can 


Closed with the 


WHEELING No. 100 MACHINE 
Is the 
PERFECT CONTAINER 


WHITAKER.-GLESSNER CO. Wheeling, West Virginia 
CHICAGO OFFICE INDIANAPOLIS OFFICE COLUMBUS, O., OFFICE 
1966 Conway Building Transportation Building : Columbia Building 


| 
WHEELING CAN DEPARTMENT 


POSS 


JOS. M. ZOLLER & CO., INC. 


CANNED FOODS, CANS, 
BOXES, PACKERS’ supPLiEs. BROKERS 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


OOOO OOOOH O 


PHONES: 205-206-207 Phoenix Bidg. 
6f. PAUL 1140 & 44% BALTIMORE, MD. 
CANNED GOODS EXCHANGE 
Year 1921-1922 
President , John R. Baines. 
Vice-Pres ident, W. H. Killian.. 
Treasurer, Leander Langrall 
Secretary, William F. Assau. 
COMMITTEES 

Executive Committee, Benj. Hamburger, Chas. G. 


Summers, Jr., H. Steel 
Arbitration Committee, C.J. Schenkel, Frank A. Curry, 
T. Preston Webster, Wm. 
Grecht, Norval E. Byrd. 
Committee on Commerce, D. H. Stevenson, H. - 
Jones, C. F. Butterfield, E. 
Thomas, J. O. Langrall. 
Committee on Legislation, E. C. White, Geo. T. Phillips, 


MADE BY THE 


Geo. N. Numsen, John 8. Gibbs, 
Committee on Claims, Pre. Lan- JOHN MITCHELL CO. 
grall, R. S.Rightson, John W. 


Foot of Washington St. 
BALTIMORE - MD. 


Schall, Jos. M. Zoller. 

Hospitality Committee, W. E. Lamble, H. W. Krebs, 

; Robt. A. Sindall, Robt. A. 
i Rouse, Jas. F. Cole. 

Brokers’ Committe, F. A.Torsch, Herbert C. Rob- 
erts, J. A. Killian 

Committee on Agriculture, William Silver, H.P.Strasbaugh, 
Albert T. Myer, Jos.N. Shriver, 

: Samuel J. Ady. 
Counsel, Eli Frank. 
Chemist, Chas. Glaser. 


The large-tooth saws, on the upper spindles, coarse grind the fruit 

wich passes down to the fine saws on the two lower spindles, from 

there it falls into a tub under the machine. Machine is well braced 

and the workmanship is of the best; gears are cut from the solid, 

and saws are milled from solid blanks which gives 4 cutting edge 

to two sides of the tooth. Hopper and discharge shoots are lined 
_ with white pine. 
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THE CANNING TRADE. 


Sanitary Cans 


and Closing Machines 


First of All 


Heekin Cans 


Are Safe! 


sCanners need have no worry regarding 
the wisdom of using cans that are as time- 
tested as are Heekin’s. 


@ From the standpoint of our twenty 

years of manufacturing experience 
andfrom the’ standpoint of tests to 
which these cans have been sub- 
jected, they are absolutely safe. 


Consider Also the Quality or 
Metal Used 


The Heekin Can Co. 
Culvert, Sixth and New Streets, 


Cincinnati, Ohio 
“HEEKIN CAN SINCE 1901” 


4 THE CANNING TRADE. 


THE 1921 DIRECTORY OF CANNERS 
IS NOW READY 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 12th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 


: petent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 


$2.00 per copy, postage p'epaid. The book that is needed by all wholesale grocers, 


brokers, machinery and supply men, salesmen, and practicaJly everybody interested in 
the canning industry. Get your order in early. 


NATIONAL CANNERS’ ASSOCIATION, 1739 H St., N. W. Washington, D. C. 


PERSONAL, CHECKS ACCEPTED 


TINSTIC pt on ~ Pick-up 


ESE 


WESTERN 


ADHESIVES 
QUAUT 


WESTERN iN PASTE & GUM COMPANY 


Label Pastes for Canners 


TINNOL—The only strictly neutral Paste for labeling on tin It 
sticks on lacquered or plain tin. It prevents rust spots. It does not 
affect the most delicate colors. It does not warp or wrinkle the paper. 
It keeps sweet in any weather. All ready for use as we ship it. 

Packed in 50-gal. bbls.; 25 gal. bbls.; 10 gal. kegs; 5 gal. kegs: 2 
gal. pails; 1 gal pails. 


The Chisholm-Scott Company 
New String Bean Snipping Machine 


After scveral years experimenting we have 


developed a successful String Bean Snipping 
Machine. 


These machines will be in operation this 
season in Wisconsin, Michigan, NewYork 
and Maryland, and we shall be glad to have 
those interested for 1922, see them in actu- 


traordinary merit. Much stronger than flour paste. Will keep in 
pails; 1-gal. pails. 
pails; 1-gal. pails. 
al operation. 


, ARABOL LABELING MACHINE PASTE—An adhesive of ex- 
sweet condition for more than three months. Made especially for the 
KNAPP, BURT and MORRAL machines and all machines using flour 
paste. 

Packed in 50-gal. bbls ; 25-gal. bbls.; 10-gal. kegs; 5-gal kegs; 2-gal. 
pails; 1-gal. pails. 
LIQUID PICK-UP GLUE-—A clean and highly concentrated adhes- 
ive, ready for use on the BURT and KNAPP or similar machines for 
difficult or varnished labels 

Packed in 50-gal. bbls.; 25-gal. bbls. ; 10-gal. kegs; 5-gal kegs; 2-gal. 
MACHINE GUM—For labeling on Glass and Wood. Will resist 
moisture and keep your labels where you put them. Will not affect 
gloss or stain delic “ate papers. All ready for use as we ship it 

Packed in F0-gal. bbls.; 25-gal. bbls. ; 10-gal. kegs; 5-gal. kegs; 2-gal. 
CONDENSED PASTE POWDER—One yound will make 2 gallons 
or 16 pounds of pure white paste ready for use. Much better, stronger 
and smoother than flour paste. Made in 2 minutes with boiling water 
or live steam. No acids. Wil! not stain 
Any information about the machines can be ’ 
had upon applibation to the main office of 


the Company at 7] East State Street, 
Coluubus, Ohio. 


the most delicate paper. Makes 3 times 
as much paste. pound for pound, than so- 
called cold water pastes. Can be used on 
KNAPP or other labeling machines, made 
up at the rate of 1 lb, powder to 8 or 10 
lbs. of water. 

Packed in 2-0-lb. bblis.; 150-lb. bbls.; 

100-Ib. drums; 50-1b. drums; 25-lb. drums; 
10-lb. bags. 
AMERICAN COLD WATER PASTE 
POW DER—Made up in 2 minutes with 
cold water. Three pounds make 2 gal- 
lons of thick paste. 

Packed in 300-1b, bbls.; 100-lb. drums: 
50-lb. drums; 25-Ib. drums: 10-Ib. bags. 

Largest Paste and Gum Manu- 
facturers in the World 


The Arabol Manufacturing Co. 
100 William St. Samples for Tests on Request New York 


For information, write the 


CHISHOLM-SCOTT CO. 


71 East State Street COLUMBUS, OHIO 
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THE CANNING TRADE. 


Conspicuous Features of our 
New Double Seaming Equipment. 


Speed without Spill. 

Safety with Minimum Supervision. 
Seamer connected direct to Filler 
and driven as a Unit. 

Economy in Space---Absolutely no 
Conveyors required. 

Equipment especially desirable 

for Canneries handling Peas 

and Corn. 


SOUTHERN CAN COMPANY 


“Southern Service Stands the Strain.” 


YOU DO NOT EXPERIMENT WHEN 
YOU USE THIS FLUX. 
THE STANDARD FOR TWENTY YEARS. 


MADE FROM BEST RAW MATERIALS 
UNDER PROPER FORMULA. 
QUALITY ALWAYS THE SAME. 


— MANUFAOTURED ONLY BY — 


THE GRASSELLI CHEMICAL COMPANY 
MAIN OFFICE CLEVELAND, OHIO 


FOR SALE AT FOLLOWING BRANCHES AND AGENOIES 
iow. York Boston, Mass. Milwaukee, Wisc. 8. O. Randall's Son THE GRASSELLI CHEMICAL CO., LTD. 


nnatti, Ohio Chicago, 8t. Paul, Minn. Baltimore Toronto, Ont. Montreal, Que. 
Birmingham, Ala. 8t. Louis, Mo. Philadelphia, Pa. C. W. Pike Company ‘ 
Detroit, Mich. New Orleans, La. Pittsburgh, Pa. . San Francisco Hamilton, Ont. 


z=" Eureka Soldering Flux * 


CAMBRIDGE, N. Y. 


We are _ headquarters 
for the best every- used by Canners 
thing in Everywhere 


5 


WRITE 


THE CANNING TRADE. 


LOWER YOUR OPERATING COSTS 
and increase your margin profits. 


This is being done by about 1575 Canneries whose Fire Insurance is carried 
under this cooperative plan. They are making an average yearly saving of 


$6.40 per thousand of Insurance carried. 


They have demonstrated by actual experience the absolute dependability of the 
protection under their policies, and the value and efficiency of the specialized service 
and expert insurance advice furnished. 


CANNERS EXCHANGE SUBSCRIBERS 


AT 


WARNER INTER-INSURANCE BUREAU 


issues policies backed by about twice the amount of available cash assets per million 
of Insurante, of the average insurance companies. With these ample funds on hand, 


and with no outside interests to protect, these Canners are assured of prompt adjust- 
ments of every fire loss. 


Under present conditions, no Canner of good standing can afford to assume even a 
part of this risk of fire loss, and jeopardize his business future, when this economical 
form of allied protection is available. Check your values and place your Insurance 


where you can obtain about 40% more protection for the same cost. 


Lansing B. Warner, Incorporated 
104 So. Michigan Avenue Chicago, Illinois 


Officially endorsed by National Canners Association 
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When it comes to get-there-ness, all Embry 
-4-One Boxes are good actors. 


It makes no difference whether you pack them 
with toys, tools or test-tubes—practically any- 
thing that can be moved at all can be shipped 
more safely and surely in these sturdy, pilfer- 
proof containers. 


Because, with their scientific, wire- bound 
construction, they’re tough enough to buffet 
all kinds of hard treatment. 


Now another thing. Economy in the ship- 
ping department is just as important as econo- 
my in production. 


There’s not a particle of waste weight when 
your goods are packed in Embry -4-Ones. 
That’s why they save on the cost of freight 
and expressage. 


And because of their ease of setting up, they 
save time and labor. Knocked down, they 
save floor space. All this in addition to the 
prevention of loss and damage of goods and the 
assurance of satisfied customers. 


We make them to meet exact requirements. 


Tell us yours. Embry Box Company, In- 
corporated, Louisville, Ky. 


RE NNEBURG’S 


Improved Process Steel Kettle 


Equipped with all the latest im- 
provements. Strongly and ac- 
curately made. Has been used for 
years with perfect satisfaction. 


PROCESS 
KETTLE 


Edw. Reaneburg 
& Sons Company 


OFFICE: 
2638 Bosten Street 
WORKS: 
Atlantic Wharf, Beston Street and 
Lakewood Avenue 


BALTIMORE 


First 


For PACKERS and 


MANUFACT 


INquinres we 
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THE CANNING TRADE. 


The Power of Color 
Turns a Can 
into Coin 


The man who can properly use 
color on a label is an artist of no mean 
ability. Note the word properly. That 
means more than the ability to paint 
or draw. It means a complete knowl- 
edge of color as it relates to the buying 
impulse. The intelligent use of color 
means sales — and turning a can into 
coin. Our 


WINDOW DISPLAYS 


are designed for sales. The years have 
given us the skill that helps put selling 
speed into merchandise of all kinds. 
This we do with good design and well 
_ placed color. We print millions of 
fine labels for thousands of top-notch 
concerns, at the right price and in 
large or small quantities. 


THE UNITED STATES PRINTING 
_AND LITHOGRAPH COMPANY 


Cincinnati, 55 Beech Street 
Baltimore, 439 Cross Street 


LABELS, POSTERS . 


Chicago, Ill., July 14, 1921. 


CROP REPORT No. 3 


TO OUR CANNER FRIENDS: 


Crop reports now coming in from 
our field inspectors and travelers 
show disappointing conditions on 
Peas—some returns as low as five 
bags to the acre and different sec- 
tions very uneven in yield; other 
seed crops also suffering from the 
extreme heat and dry weather. 

Canners who are particular and 
want to plant good Wisconsin Peas 
should keep in mind that the total 
plantings of Seed Peas of canners’ 
varieties was very limited and the 
crop will be short. 

We are headquarters for choice, 
carefully rogued WISCONSIN 
GROWN SEED PEAS. Write us 
whenever you are interested inany 
kind of seed. We will be glad to 
quote you prices or give you the 
benefit of any information we have 
at any time. Let us hear from you 
frequently. LEONARD’S SEEDS 
make a better pack. 


LEONARD SEED CO. 


Chicago Ill. 


Serve 
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ESTABLISHED 1861 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


DESIGNERS AND MANVFACTVRERS 


LABELS AND CARTONS 


CHICAGO. ILL. DETROIT, MICH. OMAHA, NEB. 


IF THE 


““Seal of Inspection”’ 


Means Anything to You 


USE 
Max Ams Double Seamers 


THE MAX AMS MACHINE CO. 
101 Park Avenue New York City 


The other Machines in our complete line are HARLES AMS Chicago Office 
just as good as our Double Seamers Cc M. Presdent 20 E. Jackson Boulevard 
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THE CANNING TRADE. 


THE 
SIMPSON & DOELLER CO., 


BALTIMORE, MD. 


QUALITY INSURANCE 


With the public buying cautiously and carefully the Canner with quality products is certain 


to command his share of the season's business at a reasonable profit, providing proper precautions are 
used to maintain economical production. 


Efficient sanitation is an important factor of economical quality production, in the attainment 
of which a rapidly increasing number of Canners are finding the use of 


Cleaner and Cleanse” 


of great assistance, 


; ted Wyandotte Sanitary Cleaner and Cleanser is not only a safe and harmless 
; cleaner, but it is also quick working, thorough. economical and sure, producing a 


distinetive sanitation at a very low eleaning cost, 


Order from your supply house. 


Sees It cleans clean. 


The J. B. Ford Co. Sole Manufacturers Wyandotte, Mich. 


10 
Senitary 


